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Design, the concept of making everyday habits enjoyable, was
born in the 20" century. This “luxury” has nowadays become
essential - it particularly applies to environments where one
arrives as a guest.

A hotel can also be regarded as a product; designing its
details also requires such uniformity as designing the package
of a beverage product family. The primary aim of restaurants
and hotels is to make the guests feel comfortable; therefore,
functionality is almost as important as aesthetics, completed
by consistency. For the whole building to be entirely uniform,
we need to appropriately influence a great number of units
by a close cooperation with architects and interior designers.
Various obstacles that may arise due to limitations of certain
technologies - for example, in case of an embroidered,
woven or embossed surfaces - can easily be converted into
advantages by smart and conscious decisions. A respectful
attitude can make the designer become a well-informed and
multifunctional professional; this is very important for our
agency, since it enables us to keep the structural hierarchy
of our company as simple as possible, however, all members
have extended authorities. Uniform outcome requires a
well-coordinated teamwork, as well as precise mapping of
the task; this latter stage is also performed by ourselves —
graphic designers.

The abovementioned conditions act as catalysts; along with
our strong professional commitment, they have directed our
team towards an ever-active and productive pathway. All
commissions and tasks are considered as individual projects,
where the procedures of completion and future maintenance
and refinement are clearly separate.

In order to enhance effectivity, we are working in groups
of 2-3 persons within the design studio. Consequently, we
continuously accommodate to and work together with each
other even during design, which requires great professional
respect, human patience and attention, as well as strong
professional control regarding the whole procedure, for all
products are ultimate results of consensus. This is our most
important advantage compared to individual designers since
by working as a team we can handle and overcome most
of the obstacles of design more effectively; as the proverb
says, two heads are better than one. The same applies for

procedures of production preparation - another responsibility
of designers. In our opinion, since the designer is capable
of creating a unique mixture of technologies, beautiful and
satisfactory end-products require that a single person should
make decisions concerning design and production. As the
designers themselves maintain contact with our clients, we
can appropriately represent the abovementioned opinion for
the clients, so that we can effectively convince them that it is
worth spending a bit more money on certain spectacular print
techniques.

The task is extraordinarily complex for hotel branding, as we
are designing various end-products, the production method of
which is usually different.

Obviously, hotel design also commences with the appearance
of demands. The management of the new hotel is usually
assembled one year before the actual opening of the hotel;
we usually contribute to the activities of the management as
external counsellors. Based on our history of hotel design,
we are able to give practical advices for our clients, and
we can also help assemble the perfect timing prior to the
actual launch of the service. In most of the cases sales
prior to the opening is of utmost importance, which requires
establishment of a realistic, enjoyable picture of the building
that is just being built. This impression can convince potential
guests and partners to book rooms in advance when the
construction workers are still working in the hotel. If all the
rooms are booked on the very first day, then it was worth for
the client to work with our design studio.

Prior to the actual design activities, it is of crucial importance
to collect information on the preferred group of guests as
well as on the future style of the hotel. Architects and interior
designers can assist us in this respect, as the interior they
imagined already determines a certain style. Consultations are
followed by research activities by scrutinising well-established
hotels with good reputation both abroad and in Hungary.
The demands of our clients are compared and contrasted to
preexisting hotels and a series of standpoints are established
for design, so that we can exclude the possibility of huge
mistakes. For example, a hotel for young tourists close to a
railway station must not be mistaken for a luxurious wellness
hotel; if we start to develop our design plans towards a
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wrong direction, future guests may get disappointed. Precise
positioning is therefore of utmost importance.

Real work, however, will only start with the design of a
logo according to the predefined viewpoints. It can even be
considered as a certain kind of experiment, when beyond various
criteria, some unique values of the project also have an influence
on the result. Logo design is by no means a simple illustration;
a more abstract sign can sometimes be stronger than capturing
reality. Things that remind us interesting stories can often be
more inspiring than the building itself. For instance, in case of
Zara Hotel the Middle-Eastern origins of the owner; while in case
of Opera Garden the characteristic nineteenth-century motifs of
the renovated building provided us inspiration.

The concept of “bring the building out of the building” is of
utmost importance, for by the time the guest actually gets to the
building, he or she has already booked or even paid for the room
and other services; consequently, the decision has been made
based on experiences of the product that have been created - at
least in part — by us. At the beginning, decision-making is aided
by 3D graphics, and later - after the hotel has been completed
and open - by spectacular, perfect photographs. Photo models
are frequently found in the photos made by us, since it can
be hard to imagine ourselves in a lifeless environment, but if
there is life in the pictures, it is very important that it should
be an attractive and pertinent person, with whom members the
target group could easily identify themselves. The fundamental
intention of guests for choosing the given hotel should also
be taken into consideration. In case of a boutique hotel, for
example, the hotel itself is used as a basis; for Soho Hotel, we
have taken vivid and joyful documentary photographs from the
close surrounding and combined them with pictures taken from
the interiors; while in case of a wellness hotel, services provided
by the hotel are emphasised more in the visual appearance of
the hotel. Management style is primarily represented by the
graphic identity through various communication pathways, which
suggests trust and professionalism towards business partners,
while it can evoke positive emotions from the guests.

The main concept of the identity is always the dramaturgic
line that guests have to follow. Besides perfect functionality,
maintenance of continuous admiration and new experiences
is also important. The moment when a guest books a room

online an impression is also given, which is further enhanced
by appropriate photographs. Approaching the hotel from the
airport, the very first real impression is the external appearance
of the hotel; therefore, it is as important as the registration
sheet itself, which has to be absolutely straightforward. The
design of navigation signs on the corridors and in the lobby is
preceded by thorough and careful planning, local inspections
and modelling - at the time when the interior has not yet been
finished, preventing anyone from being lost. In this phase,
graphic design gets in a close contact with materials and spatial
ratios used during the construction of the building. Small gifts,
as well as bathroom equipments will refine the positive overall
impression.

The consistent thinking and implementation guarantees that
tourists visiting our country will leave Hungary with a uniformly
positive image in their minds about the hotel and the overall
time spent here - as we are waiting them back!

David Drozsnyik and Laszl6 Ordégh
(Hungary)
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Lue Hotel
A

Design Agency: Impero
Date: 2010

Designer: Dirk Paetzold
Client: Lue Hotel
Nationality: Australia

T Imperoigit A F
HH#A: 20104

WiTIE: XL RE
R AXERE

ExR: BAFT

Where the Hell is Lue? This was the first reaction when the guys from Lue
Hotel approached us. Sometimes the first reaction is the most distinctive.
So the designer ran with it. Aligning the branding and stationary around
the big question the designer created a unique style, taking a mish-mash
of elements from different time periods to illustrate the colourful history
of almost 100 years and the character of the location - the middle of the
Australian nowhere.
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Kruzes Hotel
= E I

Design Agency: Andis Niedre
Date: 2006

Designer: Andis Niedre
Client: Hotel Kruzes
Nationality: Latvia

R REHNXmE AR TEE
HEA: 200645

BT %8 DT i

TR REEBEE

EZ: Rifi4ETr

This is the graphic identity for a boutique hotel, Kruzes.
The hotel is located along a beautiful forest lake,
where waterlilies bloom. Waterlilies, lake plant motifs
and harmonious nature environment served as the
inspiration for creating the graphic identity to the hotel.
Kruzes is a great place to relax from the urban rush of
the city.

ZHEREARGENERBEMRITHERITE. ZBEEE-—TEY
HIFRMRMEIATIR, EEEMNMETOIMAR, BE, X—WiREY S5
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OMEGAHOTEL

Omega Hotel
B

Design Agency: venedi nation
Date: 2010

Designer: Pawel Pilat

Client: CirutDesign
Nationality: Poland

This is the visual identification system for the
hotel in Olsztyn, Omega Hotel. Identification
based on the browns and minimalist visual
form.

®iT#Hl4#: Venedi Nationi&it TIE=E
HH#A: 20105%F
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Samode Hotels
I

Design Agency: Red Design Company
Date: 2010

Designer: Ms. Kavita Chopra Dixit
Client: Samode Hotels

Nationality: India

The Samode Safari Lodge at Bandhavgarh, Madhya
Pradesh, is an extravagant wilderness experience cradled in
luxury and unusual sophistication. It is located in the heart
of tiger country, adjacent to the 450 Kilometres.

The scope of work included: creation of the identity for the
property (logo, graphics, colour schemes and typography);
stationery design; design of all hotel collaterals (room,
bathroom); CD cover with presentation; website.
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If you would like a change of towels,
S A M E kindly leave your used towels on the floor.

SAFARI LODG

banchburgarh » madhn rml

WE WOULD LIKE TO THAWK YOU FOR MELPING US PRESERVE OUR ENVIRONMENT.

saMiE

SAMODE HOTELS

B T
village mardary, tehsil manpar
district umaria - 454601,
madhya pradesy , india

el +9i-

wuliad (reet’ W ae
samodde house, gangapole,

jaipur - 30200, rujasthan, india

2407

fan: 60114 -0 1T

tel: +01-141-2

email. reservationsidsamade, com

e ammal

w,
Central Reservations

Samade Haveli, Gangapole, Jaipur - 302002,
Rajasthan, India.

Tel.: 00-91-141-2632407, 2631942, 2631068
Fax: 00-91-141-2632370 / 2631397 A
Email: reservationsi@samode.com

UK representative : Mahout Lid,
Email: info@mahoutuk.com

www.samode.com
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HOTEL & STPA

llion Spa Hotel
PRHZBRER

Design Agency: twomatch!
Date: 2010

Designer: twomatch!
Client: Ilion Spa Hotel
Nationality: Greece

Ilion Spa Hotel is a fully refurbished
hotel in the area of Edipsos, north
Evia in Greece. Twomatch! designed
the logo, corporate identity and the
image of the hotel. The designers
designed a series of brochures, flyers,
implementing the corporate identity
(bookmarks, door hangers, soaps,
towels, signs, etc.) and of course the
website.

PPEOKAPETE
10 SWHATIO

f@ease refresh the roor 1%\96{59

R twomatch! Rt IIEE
HH#A: 20105%F

®itIf: twomatch! Rt TIEE
ER: RARBRBERE

ER: &

PHREBREER—I2EMHERE, LETFH
FEALIR T IRMIE R MK, twomatch! &It TIEE
RGBSR LR, SURRMEER R, &
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helianthus

Lasmos

guesthouse

anthemis

Helianthus Hotel
CIEEF

Design Agency: designpark studio
Date: 2009

Designer: Melina Touros

Client: Helianthus Hotel
Nationality: Greek

This is the identity design for the hotel,
Helianthus (which means sunflower in
Greek),which is located on the island of
Ammouliani in Greece. The designers created
a series of dotted based illustrations, which
where used for the logo (signage, business
cards, T-shirts) and for the rooms that were
represented each by the name of a different
flower.

hibiscus



®ITHH: designpark TiE=
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erieden und Ruhe

Belensate Hotel

Belensatei& 5
Design Agency: Carmen Virginia Grisolia, I FIXEERENX&EHH TR
Visual Communication RARIKIEIT TIEE
Design HEj: 20094
Date: 2009 BHm: KR XS R I
Designer: Carmen Virginia Grisolia %P BelensateiEJ&
Client: Hotel Belensate ER: ERIHH

Nationality: Venezuela

The atmosphere reflects the feeling of the hotel’s design: gardens and natural materials, earth
colours and textures. Really smooth and delicate, the overall look recreates an organic world of
senses, filled with plants and nature.

TEMFEMS HEEMRITSE: ERMRAMR. RLAENES. ABARMERIMIERBET - MIREIMIAS
BHBTURME R,
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Por favor botar el papel
solo en la papelera

Sauna
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Casa Terreiro do Poco
$E B

Design Agency: Toomuch Design Lda

Date: 2009
Designer: Jodo Marques
- ='l"‘l"3l¢ Client: Casa Terreiro do Pogo
,."\ »a Nationality: Portugal
- =
3 i W

This is a project of brand Identity for a
‘" Portuguese traditional 19" century colonial
house that was converted into a luxury guest
house. A family runs business that oozes
traditional and Portuguese culture, and this
was the approach that is shown by this brand,
inspired on the regional tile art, it shows all the
values of this rustic and cozy atmosphere that
has a high standards of quality in their services.

1 QD Y
TERRS I

r da Silva Miranda
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Posada Dofia Pumpa
Dona Pumpaifi &

Design Agency: Medina & Grisolia, Visual Communication.
Date: 2008

Designer: Jhonatan Medina & Carmen Grisolia

Client: Posada Dofa Pumpa

Nationality: Venezuela

The “Posada DofiaPumpa” is a small and cozy Bed & Breakfast. The family house was redecorated to
make it a wonderful guesthouse. The concept for this work is based in the expression “feel in home”,

DONA PUMPA and the logo features a capital “P” that resembles an antique key, with the touch of confidence that

POSADA comes from giving guests the key to their homes.
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WA EAB&IE B TR TR &Rt TIEE
HEi: 20084

WiTIH: ABENXEEg, +i1XH%EERF T

%/ : DolXa Pumpaitils

ER: ZRHAL

DolXla Pumpaiiff 2 —R/N G EMERS REEE. X—REXEEBEENIE
RESHE—TEDHBREE. ZREMRTES FTENRRER" HERM, 171
MIRIHERASFE P’ UKE—RBHEEENAR, FEATARBERORE.
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DONA PUMPA

DONA PUMPA

EX118

DONA PUMPA
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OPERA-GARDEN

Opera Garden Hotel & Apartments
MBI EEERAE

Design Agency: Graphasel Design Studio

Date: 2008

Designer: David Drozsnyik, Déra Vagfalvi, Péter Sz6ke,
Zsuzsa Nonn, Attila Bolgar

Art Director: Laszlé Ordégh

Client: Opera Garden Hotel & Apartments

Nationality: Hungary

024

The Opera Garden Hotel & Apartments is perfect for those, who would like to have some
rest as well as visiting the exciting centre of Budapest. The reconstructed hotel waits its
guests with contemporary designed apartments. The identity of hotel perfectly reflects the
atmosphere of the past century and still harmonises with the “green” modernism of the
building.



®it#H#: Graphaseli&it TiE=
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ER: REITEREEANE

EXR: @FF
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Yotel
Yoteli& 5

Design Agency: Fluid
Date: 2007

Client: Yotel
Nationality: UK

The project includes research and visual
exploration of various packaging, advertising,
interior decor and signage, alongside the design
and implementation of a global brand guidelines
for YO! Sushi entrepreneur, Simon Woodroffe's
latest venture - a chain of Japanese style
capsule hotels.
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I RN TEE
HEA: 20075

EF: Yotelifzf&

ExR: %E
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Hotel Streym
StreymiEJE

Design Agency: Konklusion.com

Date: 2010

Designer: Petur E. Ellefsen

Client: Hotel Streym

Nationality: the Faroe Islands, Demark

Hotel Streym’s corporate identity revolves
around the payoff “fresher faroes”. The “Fresh”
brand positioning determined the entire look
and feel of the identity and inspired everything
from the strong colour to the quirky humour
used in the typography around the hotel.

%4 Konklusion.comi&it T{E=E
HEA: 20105
EiHm: REXERSES
P StreymiBE
ER: A%, EF8EL
StreymBEEME UK EELS FHNEDHE X—EAM

it EH MRBEMRET BEMANRKNHE IR,
I B IE PRI SR N B AT B XU R SR PR T IR R
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Iris Hotel
SR EERE

Design Agency: team scope
Date: 2007

Designer: Katie Young
Client: Iris Hotel Group
Nationality: Australia

The Iris brand reflects their modern philosophy
and stands them apart from traditional brands
in their field. It represents your journey through
a venue and when turned upside down, spells
"sin", the first nightclub owned by the group.
It's recognisable, fun and as contemporary now
as it was at launch.

with compliments / iris hotel group
B0 bax r386 rovel enchange nuw 1275 telephone 02 9752 4227 tacsimile 02 9757 755 email

it FIBRER &It TIEE
HEA: 20074

Bt BN

B R ETEE R E

EZ: WAF T

XAFBENREETRERATEENARTZES, FE&E
FfTUAREESRTRAME. XL “sin” AFE, BEWiZBEEE

B RiE R E R S ZERANE N RES S1BE
H. s, ARFZIRZE.

prpTr

FE®.

irls hotel group
po box A262 sydnay south 1235

Rt 28R
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1in50hotels
1in50;B 5

Design Agency: Attitude Design
Date: 2010

Designer: Attitude Design team
Client: 1in50hotels

Nationality: US, Canada and UK

1in50hotels required a friendly, professional brand identity for the
company, which would reflect their unique proposition - that one in fifty
visitors to book through their site gets their booking completely free. An
identity was created that integrated a mark, which consisted of a "web"
style icon highlighting one of a number of hotel bookings. This mark was

’
ln 50 h OTe‘ S made up from "house" like icons that can also represent "up" arrows.

BRIt RERITTEE
HEA: 20105

RITIA: TR T EIBA
R 1in50i&E

EZX: £EH, mEX, ®E

1in50BEFE—AHFY. T RMEIFENE R HZARMSNEE—RR2%HIHFEBE
ERANKI PSR BE B M REMEAE. RAREMNRITES—1ES "WiE" EERNRSES
&, RUTEEMTEEE. X—FSEET BT BROBEREGEK, BRBRER @L" &k
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Vega Hoste
AL 2B

Design Agency: Katya Belkina
Date: 2010

Designer: Katya Belkina
Client: Vega Hostel
Nationality: Russia

This is the identity project for Moscow - based hostel, Vega, for young (18-25 years old) tourists
all over the world. The logo represents the star shaped symbol with arrows pattern over it
adding dynamics and resembling directions. The orange hue was picked as the main colour
of the project because the designers need to get the maximum of attention but at the same
time remain friendly and young, full of energy. The pattern that the designers put on souvenir
products such as tumblers, soaps, shampoos derives from logo. The whole concept is very
simple, youthful and pointing on low budget category of the hotel. Also a special font "Vega" and
set of pictograms for navigation was designed. Its handwritten style font and picots, which fit
the best the informal mood of the whole project.
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Milk&Honey
Mediterranean Hotels
4 P B M S

Date: 2010

Designer: Rettig Meital

Client: Milk&Honey Mediterranean Hotels
Nationality: Israel

"Milk&Honey" gives tourists a multicultural local
experience referring to Israel as an important
crossroad in the Middle East.
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Aria Hotel
S AE

Design Agency: Evocreative
Date: 2009

Designer: Fernando Davila
Client: Aria Hotel
Nationality: Czech Republic

The Aria Hotel is a music-theme hotel. Using
their existing logo, the designers were to redo
all of their internal materials, as well as their
sales kit and promotional pieces. The designers
used silver as the main colour and black for
their restaurant, Coda. Some of the pieces
use illustrations by Josef Blecha. The brochure
and business cards for the restaurant use a
grand piano shape, and their menus have a
typographical design on both covers with names
of musicians.
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HOTEL

ViLrA CARLTON

SALZBURG
* * Kk ok

Hotel Villa Carlton
FIRERIEEE

Design Agency: LOA - Design Studio
Date: 2011

Designer: Lucas Triebl / Stefan Fleig

Client: Hotel Markus Sittikus Sigl GmbH
Nationality: Austria

After only 6 months of refurbishment the completely revamped Hotel Villa Carlton opened its doors
in April 2011. The result is a family - led Design & Boutique hotel offering four floors themed with
individual styles from traditional to disco.

LOA - Design Studio created a modern yet reduced design concept based on a strong usage of
colour codes. The chamois named “Bocky” was designed as main symbol and consequently used to
brand the hotel interior.
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Martinis Marchi
TR - D&EE

Design Agency: Elevator
Date: 2010

Designer: Kelly Larbes
Client: Martinis Marchi
Nationality: Croatia

Martinis Marchi has been an esteemed hotel located in a historic
castle on an island in Croatia for many years, but its identity and
communications were inconsistent and confusing. Now they have a look
that supports their outstanding service, prestige, and heritage.
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HOTEL
AMBROSE
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HOTEL
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HOTEL
AMBROSE Lt

Hotel Ambrose
R BHEE

Design Agency: kissmiklos and imprvd
Date: 2011

Designer: Miklds Kiss

Client: Hotel Ambrose

Nationality: Hungary

Ambrose is a little hotel in Montreal. The hotel occupies two Victorian
style buildings, built in 1910. The designer wanted to design a logotype,
which is classic like Victorian style but fresh. The designer made some
other concepts for example Wine Label.
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Workshop Hotel
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Garcia&Sons Hotel
DA F S

Design Agency: Freelance work
Date: 2010

Designer: Albert Roque

Client: Garcia&Sons Hotel
Nationality: Spain

Garcia&Sons is a personal project, branding development for an urban cyclist hotel. The
designer tried to do a brand with a vintage appearance as a British old workshop. The
designer took the colours for the business cards by the international cyclist union, and
tried to mix a powerful colour with a smart and careful typography (gill sans shadow
type). The stationary followed the same way and the same colours. The designer paid
great attention to the inside of the envelopes. Garcia&Sons is a casual and funny brand for
the guests of the hotel.
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Daisy Spa&Resort
HHRREBH

Design Agency: Alena Pankratova

Date: 2010

Designer: Alena Pankratova

Client: Hotel "Daisy Spa&Resort" Nataliya Kuzmina
Nationality: Russia

It os a small hotel in a city of Sochi, with a beauty salon and spa-procedures. A refined
resort on the most well-known resort of Russia. The name - a favourite flower of the
mistress of hotel.
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Assured Ascot Quays

Apartment Hotel
IS - RETRSI AN AR

Design Agency: Emily Shingleton
Date: 2010

Designer: Emily Shingleton
Client: Assured Hotels
Nationality: Australia

Print items for Ascot Quays Apartment Hotel promote
their guest services, restaurant cafe, functions, events
and parties. The corporate folder is full of brochures and
booklets, from simple maps and floor plans to brochures
on how to throw an extravagant marquee party. All the
print material follows the brand's existing logos and
strict colour palate, bringing so many different items
from different areas of the hotel together consistently.
Other items designed for this hotel include the large
format signage on the side of the building, and the
menus for the cafe with the hand drawn sketches of
fresh ingredients found in the recipes. The door hanger
breakfast menu features an order form on the back to
have breakfast served to guest room.

The die-cut coffee cup at the base of the form makes it
look more tasty!

great places 1o stay
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The pieces designed include: Welcome Folder, Mini Bar Menu, Notepad, Room
Service, Door Hangers and General Stationery A4.

All the Esplendor Hotel Boutique, which is located at the most chic spots in
Argentina with buildings also in Panama, Paraguay and Uruguay, have a very artistic
twist, which revealed on the interior design of different spaces. Some of the hotels
even have an art gallery, and every hotel combines modern furniture with Historic
Architecture. Images of the Hotels are courtesy of Fén Hoteles.
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Comembert entibiodo en miel

Guiso indio de cordero

Pollo Teriyoki

Thali

Plato de varias preparaciones indias

Sushi
Coliforni Rolls, Philodelphia Rolls, Niguiri

Kulfi
Helado indio con leche condensada

Parfuit de chocolate blanco

Cocktails de Autor

Esplendor Hotel
SR 218 T

Design Agency: Brasilia Prima

Date: 2009

Designer: Mariela Dommarco, Keila Hotzel,
Werner Hotzel

Client: Esplendor Hoteles Boutique
Nationality: Panama, Argentina
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HOTEL / RESTO / SHOP

VTN, LS ey

HOTEL . RESTO . SHOP 1

HOTEL & BAR 1 (AT HOTEL & BAR
VORI, LA, Lav " " RERLA lﬁ\" REAEN~
lori Hotel
J\##HBERE
Design Agency: Teatime studio Iori is a Japanese style hotel, restaurant & shop at Pirineos Catalanes, Vielha city. For this particular project
Date: 2008 Teatime had developed all the global identity, including the logo, icons, stationary, pins, packaging, signs, gadgets,
Designer: Teatime studio website, and more... The bunny image is inspired on Japanese traditional “image of the rabbit in the moon” that
Client: Iori Hotel every year is celebrated to bring prosperity to everyone. All the icons and signs illustrations were created using the
Nationality: Spain logo type face forms. The identity doesn't intend to look like a traditional Japanese hotel nor a traditional B&B on

the mountain, but to be warm, smart and unique boutique hotel.
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Wanderlust Hotel
FRBEIE

Design Agency: Foreign Policy Design Group
Date: 2010

Designer: Yah-Leng Yu

Client: Wanderlust Hotel

Nationality: Singapore

Wanderlust, as the dictionary defines is a strong innate desire to travel. The custom -
made logotype expresses the feeling of dreaminess, fantasy and the discovery of the
surreal landscape of a new world. The dash lines evoke the impulse to join the lines, as
with the impulse to travel. The act of joining the lines is also analogous with the marking
of lines from point to point, like a traveller would do on his map to plan/track his route.
The airmail tricolour band is synonymous with travelling and correspondence - the
conveyance of the emotions and thoughts kindled during a journey via mail.
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SanSimon

Hotel San Simoén
EFEEE

Design Agency: p576
Date: 2009

Designer: Arutza Onzaga
Client: Soratama Hotels
Nationality: Colombia
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It is a project of brand identity for a boutique hotel.
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Tulipe
ML BB

Design Agency: hild.k I hildk &t TEE
Date: 2009 HE#A: 20094

Designer: hild.k &iHIA: hild.k &t TEE
Client: Seasons Hotel FR: MEEE
Nationality: Australia EXR: BAFT

Tulipe was named after garden’s main featured flower.
Complimentary spa range in Tulipe includes shampoo,
conditioner, bath soap, body & hand lotion, shower gel,
& moisturiser. The project is packaged in a basket that
is made of naturalwood to reflect nature, also using
water-coloured orange to give guests a warm welcoming
greeting.
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Holiday Inn

=R

Design Agency: DIMIS Design ST DIMISIEIT TIEE

Date: 2009 HH#A: 20094

Designer: Igor Milanovic, Ilija Dragisic WA REXRKEREEST, FENXELERRE
Client: Holiday Inn P RBEE

Nationality: Serbia ER: ERET

World-famous hotel chain “Holiday Inn” organised a celebration for the purpose of
acknowledging a two-year success and promoting their new brand image. The task was
to create the minimalistic-style invitations for their guests, which are in according to

i e 2 Holiday Inn’s new visual identity.
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Quilt Hotel
Y4 TEIE

Design Agency: Wah Yan Lau
Date: 2010

Designer: Wah Yan Lau
Client: Quilt Hotel
Nationality: UK
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It is a design of brand identity for a modern, design-led boutique hotel. A
contemporary and stylish logo is made up of a delicate quilted pattern with
overlaying solid, clean type. The brand logo reflects the attention to detail
and quality of service, which provided by the hotel. A strong visual identity
is created by using the same pattern throughout the whole brand collateral.
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Internacional Design Hotel
ERRI B RS

Design Agency: thisislove studio
Date: 2008 - on going

Designer: Joana Areal, Inés Veiga
Client: Internacional Design Hotel
Nationality: Portugal

R thisislovei& it TIE=E

HE#A: 2008FE—ZE%

wits: FLBMXERN R, FRAXEM
EFR: BERREITERE

ExR: #EF

International Design Hotel is a small luxury and design
hotel which is located in the centre of Lisbon that stands
for a new hotel concept, providing a personal stay for
each customer within four existing scenarios from the
four corners of the world: Urban feeling, Tribal setting,
Zen feeling and Pop atmosphere.

In an A5 format the hotel's promotional brochure
combines high quality images with minimum information
and stimulating statments having in mind the hotel’s
feeling and character.
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I stayed at the chelsea

The Chelsea Hotel

PIRAEE

Design Agency: Patricia Abouchahine I R REXEEERIEITIER
Date: 2008 HEA: 20085

Designer: Patricia Abouchahine A EFEEXLAER

Client: The Chelsea Hotel EFP: YIRAEENE

Nationality: USA ER: £E

The Chelsea Hotel in New York is known for its long list of famous guests. This is a
proposal for the rebranding of the Chelsea Hotel. The designer thought it would be
interesting to bring back anyone and everyone who stayed at the Chelsea. All artists who
left their mark in the Chelsea left their signature on the letterheads, business cards and
envelopes. Empty letterheads (without any signature) would be left in the room for the
new guest to sign and be part of the Chelsea’s famous list of visitors. The members of
the Chelsea staff sign their own business cards. This identity also creates an interesting
relationship dialogue between the hotel and the guest who is eager to find out more about
who “stayed at the Chelsea”.

LEFEEAANYRABEEEXSMEETNEIFIMEE. ZREREHZBEERBRORBEL T, EiRITE
X, WEZHFHRFHRITEAREE-MEBOEM. BIEES BRAMEHLOYEETEZETHIZEENAEZAR
FMEER. TARE (RAEEMESR) LABENHZABTTERNZE, BIEMINMATREEENERILEHEZ
. ZEERTHEREBRACAZERIT. XN RERNBEBEENEAZEEZENENHRR, MRE
ASBEIER PEHANT .
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ruslife.

Publife
SIS

Design Agency: Pretty Pollution
Date: 2009

Designer: Ulrika Johander

Client: Gallagher Hotel Management
Nationality: Australia

i&iH#H4: Pretty Pollutioni&it T1E=
HH#A: 20095
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Gallagher Hotel Management wanted to launch a new loyalty
programme across all three of their hotels. Publife enabled
GHM to reward it's customers based on loyalty to their
pubs. Pretty Pollution designed the logo, identity, graphics
and all promotional materials for Publife. The designers
also designed and developed the website into the Adobe
Business Catalyst CMS and managed all email campaigns.
The target market was a complete mix of demographics
so the branding couldn't hinder to a particular style - it
just needed to be new and fresh to encourage online sign
ups. The graphics were given a bright and friendly feel and
yellow and brown were chosen to stand out from the pubs
current branding.
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JARDIM

BY SETAI

Jardim Hotel
R TERE

Design Agency: BridgerConway
Date: 2008

Designer: Arlyn Hernandez
Client: Setai Group
Nationality: USA

i&it#14: BridgerConway i&it TiE=
HHA: 20085
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The project is for branding of a “green” luxury boutique
hotel chain. The hotel is to contain interior vertical
gardens in addition to being green certified in its practices,
which included logo design, corporate id, brochures,
advertisements, “coming soon” teasers and brand definition
brochure.
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Lanchid 19. Design Hotel
ST 195 B

Design Agency: Palmetta Plan design&architecture
Date: 2007

Designer: Kiss Zsombor, Balds Benedek

Client: Lanchid 19. Design Hotel

Nationality: Hungary
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Lanchid 19. Design Hotel is a member of the International
Design Hotels Group. As the title shows, the hotel needed
a unique design concept that can meets the expectations
of the international organisation. A simple observation
gave the basic idea of the logotype that comes from the
refraction of light on the water. Unlike still water, rivers do
not reflect but refract the image of the buildings standing
on the bank. To express the above described observation
the designer refracted the bottom of the architect-like
letters alongside a fine straight line recalling the vibration
caused by the river. The typographic logo also symbolises the
bridge itself. The refraction of light expressed at the bottom
part of the letters are to introduce the meeting of the
pylons of the bridge and/with the water. This layout offers
great opportunities to creative 3-dimensional applications.
During making the design of the hotel the designer found
that it was important to create unique presentations that
may be the realisations of visual elements.
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Vincent Hotel
XA

Design Agency: Design LSM
Date: 2008

Designer: Natalie Foster
Client: Vincent Hotel
Nationality: UK

Vincent Hotel is a stylish and unique hotel that is
located in North West England. The visual identity
was applied across a wide range of collateral including
signage, brochures, menus, and products. The Parisian
inspired logotype was adapted to a "V" motif for smaller
applications and sub-branding such as the V-Spa and
V-Deli.

T LSMigit TIE=E
HEA: 20084
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Hotel Mas La Boella

Mas La Boellaifi &

Design Agency: ATIPUS
Date: 2010

Designer: Edward Duch
Client: Mas La Boella
Nationality: Spain

Rt ATIPUSIRIT TIEE
HE#A: 20105

witm: BEEX

% P Mas La Boellaif 5
ExR: AT
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Was La Boella

JF:.'! nw .”-.'rna

I

Mas La Boella is a small hotel with 13 rooms, exquisitely decorated, and is located in an
old farmhouse, which was remodeled twelve times. The decor is minimal mix of baroque
and playing with maroon and green metal. In the stationery has sought to reflect this
combination.

Mas La BoellaiEl[5 2 — MAF13EHEERHFHNNEERE, LEF-— I RET+H2RREZH. RIGKEEERELIN
BERASE, RNGYEIAFENZESE. EENNAARTHERMEEHIMITYHES.
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The Waterhouse at South Bund
FSMNMER FE SR B S

Design Agency: Foreign Policy Design Group

Date: 2009

Designer: Yah-Leng Yu

Client: The Waterhouse at South Bund
Nationality: Singapore

R SN RBURIRIT SR
A 20094

RITIR: RIEH

BR BNERBRITER
ER: g

The brand identity is based on the concept of DUALITY.
Shanghai has a DUALITY persona in almost every aspect
of its DNA. There are old historic buildings verses the
ultra modern skyscrapers; ball room dancers practicing
their routines verses the Taiji folks in the park. Hence an
"IN & OUT", "BLACK & WHITE", reversible concept - aptly
reflecting the architectural design intent of inside out,
outside in.

Another layer of the identity development pays tribute
to the Waterhouse as a former warehouse. The graphic
profile of the identity is built in squares to mimic the
stacking and storage of cargo and goods. This identity has
to be global and internationally appealing, and it should
be work as well in Shanghai or Berlin.

ZERERIRIOTEUREEHES, DEEERENSITEDAER
BN, SZMHEEASARERGHENE SESUYNERNL
E R ARERRIRIFF RSB, B, ‘A58, "Be5HE"
MM SR LB R TETRIT "ENNEEME" WER. URALNS
—BEEFHRHZEENS—CENTE. ANRETHAHERTUE
AT EMINERAERES. XA RREEFERENERLAN, TR
BHE A F LigFnak,
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“ROYAL PI\RK HoteL

Royal Park Boutique Hotel

ERAEHFRER

Design Agency: Graphasel Design Studio

Date: 2008

Designer: David Drozsnyik, Déra Vagfalvi, Sandor Polydk, Péter Széke,

Zsuzsa Nonn, Attila Bolgar

Art director: Laszl6 Ordégh

Client: Royal Park Boutique Hotel

Nationality: Hungary

"4 Graphaseli%it TIE=

HHA: 20085

witih: KIXE PR, SHXEEEILE, RERNERER, HEXEER,
HEXIEE, PO X R

ZAREY: s ESn

ER ERNEBERERE

ExR: ®FF
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Since the Hotel primarily aimed to invite young tourists,
the designers decided to design a spectacular and striking
identity. They used pictograms to indicate the function of
all pieces of equipment which, besides providing a funny
appearance, also emphasizes functionality. The front light
was accomplished by using environment-friendly LED
technology, the concept of which fits well into the identity
that primarily uses recycled materials.

HFERNEFREEUERORITEATEHENR, B, Graphasel
BRIt TEZRATRIT—MER. EMAIRRNRG., IEASKEEUNEEERE
SMBAHMEER S, BRUEREREF Y, TR RE TR
REZ R ZRERA, MX—EERESRATERMRHEITIRR R SRS

#HWF.
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Lighthouse Inn
KT8 T

Design Agency: Design Apparatus
Date: 2011

Designer: Blaise Pericas

Client: Lighthouse Inn
Nationality: USA

' REIRITTEE
BHA: 20114

T Fa s XIR BT
ER: KTEERE

ExR: £EH




THEEEZ— D AZTARREBMERNSFEAEE, LRFEALIMNEENRES L. ZEENLAARAFTER
THIFAE 58I SR S F T RAR R H RS HIZBEENARTRIERURFEERRAE. MEFHRERNE, RITIHEER
ARG RFHITFARRZE, EMRITT - aEBEEM LA H = ERE M SRR F R, RIS MERER
RSRIRITTER, FRRIHFREERGLEAD— M EERIEH A L TS ER.

Lighthouse Inn is a small bed and breakfast on Tybee
Island of the Georgia coast. The couple who own the
establishment walked the designer through the old
Victorian style house telling the stories about visitors
they've had over the years and the origin of the very
eclectic and unique selection of furniture which filled
the room. The designer was asked to rethink their
current identity and replace it with one which elegantly
communicated some of the subtle nuances he picked up
on from the experience walking through the space. The
designer created the mark based on iconography of the
lighthouse while embodying the spirit of the explorer in
a time when seafaring was commonplace as a method of
transportation.
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Fierro Boutique Hotel
BB R

Design Agency: SeventhDesign
Date: 2010

Designer: Bruno Siriani

Client: Ushay Investments
Nationality: Argentina

Wit SRt TER
HE: 20105

withh: HmeEXasERR
E P Ushayi@ & &£ R
ExR: MiRE

fierro fierro

Located at the trendy Palermo neighbourhood from Buenos Aires City, Fierro it's a 5
stars brand new hotel that covers all the travellers needs with the best service and a
quite modern environment.

Working together with the developer and the sales team the designers came up with
a marketing strategy and timeline for a year marketing effort. SeventhDesign™ was
focused on each aspect of the branding but they also worked in combination with the
architects on the hotel’s interior and exterior design. The digital efforts were done
also in combination with the printed material launch. SeventhDesign™ developed 360
degree marketing solution encompassing conceptualisation, market research, strategy,
brand development, photo & video shoot, collateral materials, signage, advertising &
marketing and interactive.

LETFHERERITMHE S8R & it K MFERSHEREER— M AR RRAEE, SEHNRENRIT
HiRG RN R SR E AR BIRE.
BESFLEANHEEEANETENAE, RIHRRE T - TiEHEER, HHET -—FHTREHRAK. BLR
T TEEXERMTNE -1, RNHRSREEEEAMOHESHEAMBITENEE BFLERSOR
M REERER. BRI TEEAZEEARLTEAMMEHEAR, SBHESLET. THEH KK RMLR. B
RRAUTAE. WER. R, [ERTIAHETMES).
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The Cooper Square Hotel
R4 B

Design Agency: Sine Elemental with Avec

Date: 2008

Designer: David O’Higgins, Camillia BenBassat
Creative Director: David O’Higgins, Camillia BenBassat
Client: The Cooper Square Hotel

Nationality: USA

The project is branding and visual strategy for boutique
hotel located on New York's famous Bowery, at the
intersection of the new hip set. The hotel has been
envisioned as a mediator, hub and forum connecting and
integrating its guests of global creative arts professionals
with the physical and cultural heart of the city. The logo
translates this mission, defining the space as a frame for
converging ideas and experiences. It was designed with
David O'Higgins and sine elemental.

®iHHL#: Sine Elementali%itA &, Aveci&it2F
HHA: 2008&E

Wit KIXEEEH, PKFEXABES
BlEENE: KIXREAEESH, PKMNEXKBFER
ER: EMIO5ERE

ExR: £E

T E2EAEMAII5EREEMRENRMER AR TRE, EAri5E
REELETFANZENEEY ER RORXA, %EEEETZ%E
ER—NMENESERUBZA L WA TZEHYEN LR ORT. &
AMFE, ZAFRMRITENERTX—ES, BZEEAEXE—MEETES
CRESTARIERSEN. ZREKETAEXEFEHTMsine elementalig
AR R SR,
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Transport Hotel
SEERE

Design Agency: Trampoline Design Pty. Ltd.
Date: 2003

Designer: Sean Hogan

Client: Paul Mathis

Nationality: Australia

BT BRI A BIRA
HEA: 2003%F
itim: 4 BNER

P RENDEN

EX: RAHE
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Trampoline designed a unique visual language for
Transport based upon two specific elements: typeface,
and a digital-collage art piece measuring over 30 metres
long. Concepts of movement, gesture and flow were
the basis of the imagery. These elements informed the
remaining components of the identity: logo, business
cards, and staff uniforms.

BRI RAARRARAAZBEERBRT - MRFHRRIES AR, &t
A ETRAEM, BFEM—30RKHBEFHBEZA R, B30, T
BEMAMZZERETEM, XETREMERA &R IHRE
IHHhEE TR R
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The Ship Inn
SRAERIE

Design Agency: Source Creative.net
Date: 2010

Designer: James

Client: The Ship Inn

Nationality: UK

I SIE R,
HEA: 20104
IR EER
B ARARRR S
EZxR: RE

home |  menus | evenss | privare dining

WHY NOT BE
PASSIONATE ABOUT
FOOD AND WINE:?

EMALL:

GOD BLESS THE SHIP AND ALL WHO ALE IN HER

The Ship Inn is o great mecting place with its roaring fire, live musiec cvents and *warchouse® bar. Upstairs the conservatory restaurnt enjoys beantiful views of
the River Dee and Chester beyond, whilst on the third floor & private dining rmoom can be used exclusively.

The menu is crammed with British Classics u

g the best in fre 2e and seasonal produce, with all the meat sourced directly from the farmers.,
We would love to invite you o suvour our award w 2 dishes, | cask ales and wines from oll over the world.

VIEw UK OUR AWARDS
e s N0

GUNNERY W

RESTAURANT - BAR

INE 2010 winner of most family friendly venue in the Chester Food & Drink Festival
2009 winner for best pic in the North West Fine Food Awards

AARDWINNING Awai
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The Ship Inn is an award - winning gastro pub based in Chester.

- 1 In response to the brief and drawing inspiration from the Ship Inn’s ancient heritage,

% James produced a fine art drawing of a sixteenth century sailing ship. This was used as

- a basis for the branding, which included signage, stationary design, promotional leaflets

THESHIP INN and menus, as well as being used to produce a tile mosaic as a feature point for the
restaurant.

BRAIRIE R — P LF T BRARMERER, TZBEGEETNNBMNEENRL, RITIHEBIELRT
T—REBEMI6HEMMBER. X—BRIENZEERMATEN], MZHIESISFR. XA, BHEE. REURE
FHpERRAENDERRRZH.

Thom S . 18 HANDEmDGE. CHESTIN CHe T 01244 678400

¥t GOD BLESS THE SHIP AND ALL
WHO ALE IN HER

THESHIPINN

(11131

The Ship Inn, Handbridge (Just over the weir!), Chester, CH4 7] E Tel 01244 678400
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Hotel Madragoa
Madragoai&J&

Design Agency: fredesign
Date: 2007

Designer: Frederico Cardoso
Client: IADE

Nationality: Portugal

I fredesign &It TIEE

BHi: 20074
&It AEEEMNFSE
%P IADE

ER: 88F

It is a creation of a completely innovative hotel, around
the concept of skate. A contemporary hotel, aiming to
skaters that will revolutionise the area of Madragoa,
perspiring the spirit of skate by giving greatest joy
and youth to the place. With a simple innovative and
contemporary image, wants to reach the target audience
through emotion. A five stars hotel establishing an
informal relationship with the hosts, making them feel at
home. The hotel will have partnerships with skate brands,
which allow the stay of teams, while in a tour. The big
majority of hosts would be foreigners, as it's unique in
Europe.

ZHEREA—NWMEBEEMRENRIGRITAR, BEBREERIFR
it. X—FRHEARKBHEE, UEEB HMadragoalt: X R EH £ HHIBIRE
FEATEHEWNR, BEXLAEBAZEREREMOFNMBASK, I
DRHTIET —/ME L. M FRRER, RS EZHRRHRE RS,
HERX—REFBEESHEFEIEMENBR, MEEENAZE, ZBEE
BEBRMMELEAEXR, HEFRTOEAMRBIKARTE, EEHXE
AEFRBENS, WXEENRMEEFRM—IRERE.



095



c/o Hotels
c/oitifE

Design Agency: Planeta Design
Date: 2011

Creative Director: Sandra Planeta
Client: c/o Hotels

Nationality: Sweden

c/o Hotels is an international hotel chain that takes
immense care in converting historic landmarks into
unique destinations. Planeta has with c/o Hotels created
a merchandise programme focused on key strategies
to further build the c/o Hotels brand. The challenge
was to communicate the Hotels interconnections and
to find clever marketing channels to do this. c/o Hotels
is a joint brand over several already strong brands
and a merchandise programme is a great way of
further strengthening each brand and at the same time
incorporate them under c/o Hotels.

ITHLH: Planetai% it TIEE

HE#A: 20114
tIER: REBRNIFE

R c/oifilk
ExR: Kl

c/oiEEREESEREMKEN, TR HRHEEXMMIREER
AR IRER M, Planetai@ it TEESc/omM—RBKEHET -1 EHA
B, UXBEBREAMESR, SEH—FSEEERBETHE. RITHBREE
FEZM LR HEE M BRI KB EHRE. coREE—1HILA
ERREMEMERE, M—IERNERAREEBAREDNSIREHEL
R, ERESRETEEMEEEI/o REZT.
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c/o Grythyttan Inn
C/lotEFEIRIBTEIE

Design Agency: Planeta Design
Date: 2008

Creative Director: Sandra Planeta
Client: c/o Hotels

Nationality: Sweden

c/o Grythyttan Inn is a well-known old inn in Sweden,
famous for its cuisine and former owner Carl-Jan
Granqvist. The challenge was to highlight Jenny Ljungberg
as the new hotelier, and to bring forward the hotel under
the joint brand, c/o Hotels. By getting to know the hotel,
its surroundings, the staff and the guests, the designers
were able to capture c/o Grythyttan Inn’s soul and utilised
its eccentric heritage in tailor-made site solutions. The
project resulted in an award - winning corporate identity
that emits a whole lot of charm and quirkiness that is
typical for c/o Grythyttan Inn.

&it##: Planetai®it TIE=E

HEA: 20084
BIEEN: RERXIMEE
ER: c/oifilE

EZR:

CIOBFIBAEER—RUTFHANMBEZEE, BEMBNEKRESN
HBEEREEFR-—BXEZEHEmEE. RITHESETREZEERE
EEDRXKREBM SN, RRFZBEESC/oERES RIEE IR IIER
F, WIHAEMNZEEUREF DM RMATUARZRHIITTRZE, MEE
[EHOFERE, FRAMBEEREARESITET — M RERITAR. TEHR
TR RIEA—DMRERG], Ec/olERIBEEMBNB NI ERI



ASA ANDERSSON [HOVMASTARE]

asa.andersson@grythyttan.com

(0)70 - 748 90 21

Grythyttans Gistgivaregard
Prédstgatan 2

SE = 712 B1 Grythyttan
http://www.grythyttan.com
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SUNSIL HOTEL

Sunsil Hotel
R RN

Design Agency: Coconote Studio
Date: 2009

Designer: Januario Jose

Client: Silisa Comercial, Lda
Nationality: Angola

®itH#: Coconotei®it TIE=E
HEHA: 2009&F

wiHm: EMEBRX EME

% . Silisa Comercial, LdatH
ExR: R

SURSL ROTE

) e ansATnoLEl S
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T—TMHEBRGEAR, FRERAFEENARTRAEGNEITAX. "KABAFSTR" 5F5Hh SH" NRELES
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ARMARHERENRERITEIE, RERTHRIRESESXAERESRNFLE, MX—RHRREHETERNE
SRR,

Sunsil Hotel as the name suggests, it expresses the
dream and values of the project, and encapsulated on the
original name by representation.

Taking the client's thoughts in consideration, the
designers came out with the name that encapsulate
truly, they decide to give a personal input by mix it with
traditional and modern elements. By using the “sun
symbolic elements” combined with handwritten “SH” it
gives a sense of involvement that symbolise the hotel
and its real values. The classic serif font combines with
a selective colour palette that gives the identity a unique
representation. The development process took stage from
sketch and illustrations and the final result was a true
symbolic name and logotype that represents the client’s
vision.
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THE
AIMMIRRORAOHA

BARCELONA

The Mirror Barcelona
EEESMNETBIE

Date: 2010

Designer: Lucia Herrador, Paqui Cuello, Julia Laguarda
Client: Corporacion Patrimonial Hotelera S.L
Nationality: Spain
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MIRROR

It is the creation of the naming and corporate identity that includes conceptualisation,
strategy, design and implementation of it in the hotel and restaurant, which is situated
in Cdércega Street n°255, Barcelona, Spain. The visual system is based on the reflection
of logo, images and typography. Create a "typographic waterfall" by the repetition of a
concept in several languages and his own reflection.

ZHEREABESPHEFEERFENGEMEMHKIRITAR, SERSHEE. EHERM R EENET 8
BRI AR, ZEELETFRREFBESHRAREBAE255S, WIIRRNRFMIGITRE. BENFEOREAHE
i, IRBEEESITIEN "HRIKRS" BESMEMMAE, RHERETHREMHEN,
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CasaCalma
(Witlness . Hotel

SUIPACHA 1015 | C1008AAL | BUENOS AIRES | ARGENTINA
WWW,CASACAL

Hotel Casa Calma
+ib - RRIEE

Design Agency:BUNKER3022

Date: 2008

Designer: Vanya Silva, Florencia Torres
Client: Hotel Casa Calma

Nationality: Argentina
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Casa Calma Wellness Hotels located in the middle of Buenos Aires city and opens its
doors with an innovative concept “an oasis in downtown”, a fresh ecologic environment
to escape the city noise. The great challenge was to develop a system from scratch and
apply it to so many pieces and so different in nature.

FHXFREEELFEREHFAGTOZOME, FX WHEN NEESEEEAFR. BHNESE
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Ultra Hotel & Restaurant is a unique mansion with 20 exclusive rooms, which is located
in Palermo Soho. For the rooms and shop the designers designed the amenities, and for
the bistro they designed the menus. To add design value and position to the brand, the
designers also designed a VIP card for customers and mass media.

MBEESRTLEEMNRECHRERENMNKREZS, FAE0EFMBNOERE. BITIHAZENEHRBER
BHEIRITHIRR, EABEFHOIRITTRE. ATAREBERMETNME, RO, RIHHEAE PRARRERT
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&It BUNKER3022 it TIE=E
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FP AEECR EREGEE

ER: FIRE

Ultra Hotel - Buenos Aires
o B S MR AR B IS

Design Agency:BUNKER3022

Date: 2011

Designer: Vanya Silva, Juana Alvarez
Client: Ultra Hotel - Buenos Aires
Nationality: Argentina
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LUNCH WITH FRIENDS
VIERNES AL MEDIODIA

S
Chef Ambassador: Rodrigo Toso

|
Gorriti 4929 - Palermo Soho
Reservas: 4833 9200
bistro@hoielultra.com
www.hotelultra.com
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Hotel Dona Ana, Mozambique
BREE S - B

Design Agency: Sunshinegun

Date: 2010

Designer: Bronwen Rautenbach / George Rautenbach
Client: Hotel Dona Ana

Nationality: Mozambique

The Hotel Dona Ana was built by Senhor Leo Alves, a
hotel magnate in the 1930s, for his lover Dona Ana. The
brand expression is based on their stories. Dona Ana was
the perfect lady, a picture of poise and grace. But under
the surface you will discover a fiery, sexy and exciting
side to her. The brand shares this same personality,
delighting visitors when they least expect it.

i SunshineguniZit TIE=E
HH#A: 20105

Wit RN B

BER: ERIERSHNRMERE
EZR: H&itE

SN L IMERE H201HE30ERMEEE SF BN REHEEAREAS
MNLWENER, ZRARRIRITMEI S AN EERF AR, SAXRIERL
EEWMARFITZH. AR, AMEBLRITETALRSANZHER. £
BMERNS—EME. B, ZEENRBRTOEETX-EE, HAR
HERRECEAEMER,
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THE CALLS

42K RENENE

Design Agency: Shillington College Manchester T SUEFERIER
Date: 2009 HH#i: 20095

Designer: Victor Bature WiTR: 4% S KB R
Client: 42 The Calls ER: A2R/RENENE
Nationality: UK ER: %EE

42 The Calls is a boutique hotel, which is located in one of the most prestigious areas of
Leeds. The designer was given a two-day brief to rebrand the hotel in a way that reflected
the sleek, modern, and minimal style of the architecture.

RFREEELETREMNLZSABRBNBRZ—, RITFZRZEENZREARADERGMT - REEZNRITS
B, UABUZEAM TS R SAMNEE.
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HOTEL

AL BAYCAN ™G

Y
) HeG HOSPITALITY GROUP
5

A'HOTEL
A EIE

Design Agency: Chetan Syal Design
Date: 2010

Designer: Chetan Syal

Client: A’ Hotel, H&G Hospitality Group
Nationality: India

A' HOTEL is an avant-garde business cum leisure hotel, which is situated in Ludhiana,
Punjab, India. The client required a re-design of the stationery, business collaterals and
concepts related to the hotel communication. The need was to bring a sense of style
and homogeneity in all communication so that is looks simple, modern, professional,
sophisticated, warm and welcoming. Pictograms were made a part of the communication
to give emphasis to some of the services the hotel provides.

A BEER—AEETHESELRSAATATHFEESRIKRAER. MEPNER, ®ITHZEEGXEBER.

BEARURSEEEAEXHESHITERR. RITHERETRFAENNEEEERLUREMNEZE, TE
. RiE. Bl BB RBMABZE. KREEEAMERRTH -8 B0 RE T EEREODS RS,
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HOTEL

Javed Grewal

Executive Director

148, Feroze Gandhi Market
Ludhiana 141 001

M +%1 9779 324 000

T:+91 1412911 000, 4698 000
F.+%211413911 001
javed@a-hotel.in
contact@a-hotel.in
www.a-hotel.in
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ALMYTFAYCANOmY =

Bl AR WA FIRFIEX P I /R TAEE
HE: 2010
148, Feroze Gandhi Market HIE: FIHRIE P /R
JaVEd Grewal Ludhiana 141 001 ER A EE, HAGHEEER
Executive Director M : +91 9779 324 000 .
T:+91 141 3911 000, 4698 000 ExR: HE
F: +%1 161 3911 001
javed@a-hotel.in

contact@a-hotel.in
www.a-hotel.in

ASMVYBAYCANO=Y=
ALY EBAYCANOmY =
HoTE: MINI BAR MeNU
HOTEL MESSAGE SLIP
Dear Guest,
This Mini Bar is for your convenience. Please call Housekeeping [33] for refill.
| o S —
Reom No. :
o e ITEM QUANTITY  UNIT PRICE
Date : i o Time : ; ; [?]
SNACKS
Message
Namkeen Two 15.00/-
Potato Wafers One 20.00/-
Kurkure | Hippo One 20.00/-
Salted Biscuits One 20.00/-
Cream Biscuits One 25.00/-
Chocolate One 75.00/-

BEVERAGES (NON ALCOHOLIC)

Soft Drink (200 ml) Three 25.00/-
Soda (500 ml) One 25.00/-
Packaged Juice Two 25.00/-
Mineral Water QUA (1 litre] One 55.00/-
Orangina (250 ml) One 55.00/-
Energy Drink [Red Bulll One 85.00/-
: BEVERAGES (ALCOHOLIC)
Received by :
Beer [Pint] One 110.00/-
148, Feroze Gandhi Market, Ludhiana 141 007 . - A
T +%1 161 3911 000, 4698 000, F : +91 141 3911 01 Bacardi Breezer [Plﬂt] One ! 1009’
contact@a-hatelin | www.a-hotel.in |'T|PC|'19d Can beer [Pint | Can] One 150.00/-
Bacardi Rum [60 ml per miniature] Two 155.00/-
Scotch Whisky [60 ml per miniature) Two 245.00/-
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shanti
BOUTIQUE HOTELS

NewDelhi.Goa

Shanti Boutique Hotel
b BN I

Design Agency: Chetan Syal Design
Date: 2011

Designer: Chetan Syal

Client: Shanti Boutique Hotels
Nationality: India

"Shanti" as the name suggests, is a hospitality brand,
which believes in offering its guests the peace of mind.
Shanti Boutique Hotels offer their guests with an Indian
experience by means of a very traditional yet contemporary
Indian Décor that ranges back to centuries of old customs
of hosting guests with utmost care. The client required a
symbol of Lord Ganesha’s Head for their Logo. Devotion
to Lord Ganesha is widely diffused and extends to
Jains, Buddhists, and even beyond India and hence he
can be easily identified by the hotel’s clientele which is
international.

shanti
BOUTIQUE HOTELS

NewDelhi.Gos

Shanti HOME
A1 30, fanakpars, New Dein

Shantl MORADA

* T
; ; ] shanti
BOAUTIGUE HOTELS

St} HOME

Shimti MORADS
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shanti
BOUTIQUE HOTELS

NewDelhi.Goa

www.shantihome.com

¥ Rajat Verma
DIRECTOR OPERATIONS
+91.98.100.41741
rajat@shantihome com
Shanti HOME Shanti MORADA
A-1| 300, Janakpuri, 8| 123, Bairo Ahc,
New Delhi - 110058 Vaddo - 5aligao,
T: 491.11.4157.3366 | 3377 Goa - 403 511
F: 491.11.2561.9418 T: +91.97.6504.0000
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=22 CHICHIKOV
gz HOTEL

CHICHIKOV
HOTEL

Chichikov Hotel
SERKBEE

Design Agency: Grafprom Studio

Date: 2011

Designer: Mariya Norazyan, Iliya Pavliov
Client: Chichikov hotel

Nationality : UK

®iTH43: Grafpromi&it TE=E

BHA:20114F

HT IR I X8 L 24 = AR X B &k
ER: S SRR

ER: EE




Chichikov Hotel is called in the name of the main figure of classic Russian novel “The Dead
Souls”, written in the 19" century by Nikolay Gogol, the great Russian writer from Ukraine.
The novel is about Russian and Ukrainian province life, which reflects the main spirit of the
hotel’s identity.

CEMRBERBEXBETAHEROENHEZ SN (RRR) PHEZEANAE, MRIXEXMLEXNOHES
HERR AT UM BB SR ZMBALME. 2SR RN SR ZMBANENEEAER, RNOENAAZ
ZRREEWIAR ARG LR,

RESERVED
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Vozdvyzhensky

Vozdvyzhensky Hotel

Vozdvyzhensky i &

Design Agency: Grafprom Studio » Meetings and special
enis

Date: 2009 sttt Towene

Designer: Illya Pavlov, Maria Norazyan, Pavel Makov + Garden Sk

Illustrator: Pavel Makov p——

Client: Vozdvyzhensky Hotel
Nationality : UK

In the design the designers have been used Pavel Makov's
works, the legendary Kharkov graphic artist. All the trees
used in this identity were etched by his hand.

"Pearl of our show" is the hotel's graphic logo - a
combination of sophisticated graphics and exquisite
grotesque. This logo symbolises the soul of the hotel, which
is the Garden.

W dedigh

Primarily for use in business documents and business area
is the logo with the arch. It has the high level of readability,
sophistication and emotional richness.
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ANNA-MARIYA
[IVANOVA-PETROVA

Manager

)4

Vozdvyzhensky
Hotel

60, a.b, Vozdwyzhenskaya Str., Kiev, 01025 Ukraine

tel. 38 04
Reservation

e-mail: inft

199 00, fax 38 044 462 57 48
144 531 99 55

vy kiev.ua, www vozdvyzhensky.com

&HL: Grafpromigit TE=E
H #5: 20094

R REREXE SR, BmEXERLZEE, HERKDERE

BER: MERNDRRR
% F: Vozdvyzhenskyi i&
ER: ZE

e
I\u'lztzglwzhensky
ANNA-MARIYA . ANNA-MARIYA
IVANOVA-PETROVA [VANOVA-PETROVA
Manager Manager

EigitiES, RIHHERTRESEZRRMATHESTFEEARMERXDTRRAHOESR. RIFMEAN
PARRERBIZEARNFR. "RINBRTIHBHK RIZBEENTERR SELXNERMNBEETHREF—EK. %
FRASIE T EEMRAE—ITERN T RREE. Bl SRS EZER THRRMBIER. RARENRITAEET
A, BB S IEREHE.
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BEST WESTERN

R

HOTEL SELENE

BEST WESTERN

ROTEL
SELENE

GAQUM

EYEREARERE

Design Agency: Sublimio - Unique Design Formula
Date: 2007

Designer: Matteo Modica

Client: Hotel Selene

Nationality:Italy

&it#1#: Sublimio - Unique Design Formulai&it TIE=E
HEA: 20074

i MBEXEEF

BEF: ERERERFERE

Ex: BXF



Best Western - Hotel Selene is a renowned premium
hotel in Rome, Italy. The creative concept behind the
project expresses the elegance and the historical value
of the Latin area, where the Roman empire was born.
The Rebranding Unique Design Formula includes: Brand
Strategy, Corporate Image, Communication Consultancy,
Interior Design, Branding Applications.

EHEREAAEERLETEANSINZLRLERE. ZMANE
BERAREAND SHEREMAR T b X HRHEEASMFAEME. Sublimio
- Unique Design Formulai&it TEEAZBEEREMFITARSEREE
B, AR, RIAEIE). R ESIE R AR TR A iR T,
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Estacio del Nord Hotel

EEIEE

Design Agency: Bifid BT B i fidigit TIEE

Date: 2010 H#A: 20104

Designer: Toni Font and Albert Santanach witm: RN R, FRAEXFEENT
Client: North Station Hotel ER: ALBERER

Nationality: Spain EXR: FEUEF

When the designers create the corporate identity of the Estacié del Nord Hotel (Nord
Station Hotel), which is situated in a restored old train station, the changing tracks

EStaCIO deL NO rd of railway inspired them to draw the N central of the logo and develop all the other
applications.

Hotel
EITIE AL ERE B (LihiERE) RBEREEVERIZITHEES, TEZEEHEAENRLE —HENEXRE
* * o5, SHMBTEARTIAERTEXMEMERE, KNAALH ‘N’ BhRiFBUREMRENAEF.
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oo EE [[HE IRON HORSE
HOTEL™

Design Agency: Company B

Date: 2009

Designer: Andrei Slobtsov

Client: The Iron Horse Hotel

Nationality: USA

't BigitadE

HHA: 20094

witE: REZNXENEAERX
ER: $OEE

ExR: £E

HORSING

LET
SLEEPING AROUND...

DOGS LIE DO NOT
DISTURB

.‘ THE [RON II-_I:)u:u:

T'HE IRON HORSE




TELEPHONE CHARGES

D94 WOW TG RREL

O3 TN TSHOHNORIHA

THE IRON HORSI

A GIFT TO You

ANDREA KURTH
DIRECTOA G WUMAN BEVOURCES

The Iron Horse Hotel is Milwaukee’s most chic and
sophisticated property - located in the city’s historic
warehouse district, the transformation of a 100-year-old
downtown warehouse into a modern luxury boutique hotel.
As the industry’s first upscale hotel geared for business
travellers and motorcycle enthusiasts alike, the Iron Horse
Hotel meets the distinct needs of both corporate and leisure
guests with its special services, unparalleled amenities and
100 loft-style guest rooms.

HOBEERERAETRAMN. BN, LETZBTRBEHLEXNH
CER, X-—RAKEEERBENNSE-—MRAEEERENTROEE, Eh
WRE—IBEEE, KDEEUARSKENERFEHFENEIZHRENR, &
BEAZFRNRS. TS5RILAIEHEIRZ100E B-ERENEEEBHETAR
SRR R FK.




FIERRO

BUENDS AIRES HOTEL

SOLER 5862, BUENOS AIRES
54 11 4826 5648 | 54 11 4826 5649
WWW.FIERROHOTEL.COM

THE AREA
OPERATIONS &
MARKE TING
COMPETITION
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Design Agency: SeventhDesign T BRIt TEE
Date: 2009 HEA: 20094

Designer: Bruno Siriani &itih: meEXEEER
Client: Fierro Hotel Buenos Aires FR: HhEEHXAESIERS EE
Nationality: Argentina EXR: FRE

This new high-end hotel born in Buenos Aires to rename and reposition what does “five
stars service” mean. With a planned year process SeventhDesign™ set about creating a
flexible new identity that could excite future clients from around the world.

The name “Fierro” was implemented, and the designers play around of it creating a
brand based in the noble metal with the same denomination. The result was an identity
consciously sought to play on this sense of luxury and sophistication, bringing the story
to life in way that applies seamlessly on everything from interior design, stationery and
graphic design to office branding.

R—HfNEREELEERERALHNT, & "EERRS" BSHTENEXMEML. SF—FMKY, #
LRI TEEAZEEEHITE - REMIAANAL, URERFHRZMEFOXE. EE FBS" GEAEZ
B, EHRESERITTHORT, HPTET - MUREBARMMEERE. REMRRATRRSLIETEHENE
B, BREREARmBMARERZS, FHENRT. XEAMR FERITURILAETRMESH—E,




128

Dubai International Financial Centre
BEERE L ERE

Design Agency: CRES8, Dubai

Date: 2011

Designer: Marie Chung, Niamh Foran, Justine Thaysen, Grigor Scott
Client: Ritz-Carlton Group

Nationality: UAE

This hotel epitomises understated luxury and elegance for the business and leisure
traveller. The designers were asked to design F&B menus, collateral for front of house,
guest rooms, spa and retail as well as invitations for the launch event. All items were
produced and delivered on time and within budget.

R EFECRESIIT TIEE

HEA: 20114

it Bmke, RIEBXER, BTXER, HERNERES
R MEXFRTEEER

ER: MAHKSEKE

%I IE 2R A IR R — R B SRR E IS A #E.  CRESIRIT TIEE R @ A% iEIE R B R AR AR &8 IR
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Design Agency: CRE8, Dubai T BFEFCRESIZIT TIEE

Date: 2011 HE: 2011

Designer: Marie Chung, Niamh Foran, wIHA: IBmXe, BIEBNXER, BERNXERHE
Grigor Scott ER: F/RiLEH

Client: ALDAR ER: WA AEEHEKE

Nationality: UAE

The Yas Hotel is a stunning contemporary building, bridging the Yas Marina F1 circuit.
The brief was to brand and produce collateral for nine restaurants to be opened in time
for the 2009 Formula 1 Etihad Airways Abu Dhabi Grand Prix, the closing race of the
season and the first F1 event to be held in the UAE. The designers designed a suite of
menus, wine lists and bill folders for all the outlets, using a variety of materials and
finishes in keeping with the style of the interiors and the overall contemporary feel of
the hotel. The client was delighted with the results, delivered on time and within budget.

THTEERZ—MRAMLSKESR, LEFFIHBLAFEZ L, RN EEERIRE2009F - RABRXEELNH
[l — R 18] A% EE N TR RN ERIRTT. 2009F, MIRMKEMREATMAILLERREURAREEMENF
HEFNHEMBRE T, RITHRHT —ERE. BREURMEHERNKERT, HYERSMRIMMmLT, =
RTSENZEMEEREOAKZBEMTEME. FRWRITHR. ATRIELRARR AT R+ MR .







Eaton Hotel
RIS

Design Agency: PPC

Date: 2008

Designer: Gary Jones, Kennis Sin, Freda Ng
Client: Eaton Hotels

Nationality: Hong Kong, China

Eaton Hotel needed a unique brand positioning and
arresting visual identity to attract new owners and
developers in China. Working with senior management
at the Eaton, PPC developed the positioning of “China
Modern”; a blend of Art Deco sensibilities with the vibrant
colours and motifs of contemporary Chinese art, culture and
fashion.

it PPCRITITIEE

HEi: 20084

RitR: MEXEE, SRENE, HIGENR
EFR PUGERE

ER: hE, &F#

FEUIRIE R E— RN REEMNEBMRL RN RFEURSI PEELSH
UL EMFLEMEL. PPORITTEESPREESRERAR—REE, #F
RT "BRHE" MEMRSE, HHiERIFEANBEShESKEA. Xk
M EMNERSERRTEER.
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REDNEE

Design Agency: Graphasel Design Studio &it##: Graphaseli#&it TIE=E
Date: 2009 HHj: 20094
Designer: David Drozsnyik, Déra Vagfalvi, Péter Sz6ke, Zsuzsa Nonn, Attila Bolgar i KEXE B8R, SRXE&EILE, HEXEHER,
Art director: Laszl6 Ordégh HiEXiER, PR R
Client: Soho Hotel B &XER L&
Nationality: Hungary P REMNEE
ER: @FF




The designers undertook to design a comprehensive visual communication for the Hotel.
Besides the materials presented here, the decoration of rooms, as well as the design of
the hotel uniform was also included in the work. The main expectation of the client was to
create a fresh and lovely environment that reflects on the lively life in Budapest.

Graphaseli%it TIEEAIZBEERHBT - EEMMWRFARITFE. RITHRERT ELBRTROMB Z, EEE
FBEMRE. BEHNRNETESE. FRPNEIEERRCIE—NER. TERRE ARG A MITESE I EEEE.




Z AT A

boutique

FLALETE

Design Agency: Graphasel Design Studio
Date: 2007

Designer: David Drozsnyik, Péter Szdke
Client: Zara Hotels

Nationality: Hungary

&iHHL#: Graphaseli&it TIEE

HEH: 20075

witIH: KBNS PR, HENXEMER
ER: HLELEE

ER: 15FF



The Hotel was built in the city centre of Budapest for
young businessmen. The main expectations of the client
were as follows: the identity should be elegant and reflect
on its middle-eastern origins; moreover, the client also
insisted on the use of golden colour. The identity covers
all elements of the Hotel, and during the design the
designers also considered that the Hotel could expand to
a chain of hotels in the future.

ZEELEFRARGT RO, UFRMASATHEREENSR. R
MEZERR: RAARAHBESE, #BBEHIZEENTRER, 1t
5y, BERERNEGHMIEA. ZRMNARERTEENAAELR, FEERIT
ZzH, EIHEREAREMEEN~E, Bit, TR -EHREME.
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Design Agency: Mirko Ilic Corp
Date: 2008

Designer: Mirko llic, Jee-eun Lee
Client: The Joule Hotel
Nationality: USA

B KRB AR FAR

HEj: 20084
R KRBXER T, F=HE
TR EHERER

EXK: £E




‘ab idling
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It is a graphic design identity for a boutique hotel in
Dallas, Texas. Old patent drawings were used to create
the identity of the hotel.

%I B R % AR R E 1S 5 T M & B T AR B I TR R T E IR
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OCTARNA

hotel a restaurant
*kkk

OCTARNA

hotel a restaurant
e

OCTARNA

hotel a restaurant

2]

Octarna is a luxury hotel placed in area of former baroque Franciscan monastery
at historical town centre. Main point was to create clean and modern looking visual
inspired by historical Christian symbols and Art Nouveau decorated interiors to complete
atmosphere of this unique place.

Oct drnaBZ L BELZERRILMER RIEAMBEPOAEERXAFSEER. RITHERANZEALRNE
BHARE, TEF%E. HERAKRARNARE, HEEEANZAKNESE, WS X—MEFHN=EREREEY.
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Octarnaitif§

Design Agency: dresing.org
Date: 2010

Designer: Petr Mazoch
Client: Octarna Hotel
Nationality: Czech Republic

®ITHLA: dresing.org %It TIEE
HEA: 20105

Wit X B kA

EF: OctdrnaiBis
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Diamond Delux Hotel
) ) H SRS

) - - - Design Agency: AM Design Creative Consultants &I . AMIZIT eI E i E
DIAMONDDELUXEHOTEL opate: 2010 B 2010%
WELLNESS & BUSINESS Designer: Anna Moody, Anna Tsingos EITIA: RIBXEE, W EERT

Client: Diamond Delux Hotel B $hASLEEE

Nationality: Greece EXR: &
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It is a project of identity and overall design concept for a
new and design orientated deluxe hotel on the island of Kos,
Greece. The designers developed a branding concept from
the different types of cuts that can be used on diamonds.
The designers then developed a graphic to illustrate each
cut. As the whole hotel is white and gold the designers kept
all the printed materials the same. The typographic design
style creates a very minimal and clean image, which fits
perfectly with the high design level of the hotel.

ZHEREALETARENNS LIRSS EBEMRITHIAMNS
EMBRTES, ALY EAZHNTRAISAER ENTRALT -1
AT, MR, RIHEEEIRT T - AR U S RETIER. It
5h, EDRIMBMERZHERET SBEELE-BMEN, NHENEEHTER
o MM REEET - EEE Y. THANERR, RNSEENER
mRBRHEE.,
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The Ixian Grand Hotel
Ixian K BEIE

Design Agency: AM Design Creative Consultants
Date: 2009

Designer: Anna Moody, Malena Block

Client: The Ixian Grand Hotel

Nationality: Greece

144
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HEA: 20095

A RMXEE, DRMXERER
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It is a project of identity and overall design concept for a
renovated five-star hotel on the island of Rhodes, Greece.
The idea was to form an icon that could be played with
throughout the hotel. The base colours were also used for
the uniforms, main reception areas and rooms.

The icon / motif was then manipulated and used on
all plates, cups and table wear. It was also used on
the hotels magazine publicity. Throughout the hotel all
communication between guest and hotel displays the icon
in either printed or cut out forms.

ZHERALEERESBH LN— I HH A2 REERMMIAGEKR
THES. RITHEMETUE— S S ZERMA— RO ER. SR £
ERGRNEFTATRANER.

Bir/EREGYHEAEAEHNET. FFNSHZL. s, BENE
ERERHABFELXHERN S Y., EEMEEZH, FAMEEZERR
SEtin R A BRI R AN BT R A AL

reception
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Hotel Miramar Barcelona
BB MEMEEE

Design Agency: ATIPUS

Date: 2010

Client: Hotel Miramar Barcelona
Nationality: Spain

"It ATIPUS i&it TE=E
HEA: 20106

BER. BESREMERE
EZK: EUESF
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It is a project of visual identity for Hotel Miramar Barcelona (Spain).

The logo transcribes the peculiar building, where the hotel is located. The designers have
created a modular system that prints character in all the pieces, in order to break the
centrality of the logo and create a more flexible, dynamic and forceful structure, consistent
with the hotel’s philosophy.

ZME R ABEEFBES PEMERERITHORIIARNF R,
RIRRZEE XY EFRN— R, BOHRCIRT —MIRULOR RS, EEENSIHIZRHMTMRER, AW
TAARIRR "L . X—EMRE. . BENNENSEENESEEFERGREIFL.
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Hotel Group

Melali & & H

Design Agency: Salman Yaftabadi
Date: 2009

Designer: Salman Yaftabadi
Client: Melal Hotel Group
Nationality: Iran

Melal is a group of boutique hotels in Tehran, Iran that
have been offering a warm welcome to guests from all
over the world for the past few years. The luxury design
of the logo is the Persian form of Melal, which is designed
like a crown standing over its English logotype. The
colour palette dramatically is in harmony with the hotel
interior.

Wit ERENTRFBHFRITITER

HEA: 20094
Wit FERENTRFEE

EF: MelalifE s £H

EXR: R

MelalBIE AR AERZM— M ERBRBIEER, SEkK, ARAHA
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Apartment Hotel
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OIRERERE

s . Design Agency: Alexey V. Mililian Design Studio
MaldiniHotel o

Designer: Alexey V. Mililian
Client: Maldini Hotel
Nationality: Russia

Who says that "little" is not an advantage? It is! This small hotel proofs that. Italian look
was mixed up with Russian hospitality.

L ] L ]
M aldlnl Ho tez BN RR—AMUE? AEEEEN ERODEERESERX A, CHEEE AR LS 6 S
: BOFEAMEREEAET &,

Malﬁyﬂotel

HOTI “MAREHEHM” - MPEAMYILEC T80

Maldini Hotel

WIMOOPTAREMRAD | 3500%E - Apaciaan w Cusoes 1157
WOMEPOR e <7351} 2 555520 3 551325
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MaldiniHotel
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NREE

Design Agency: Matter Design
Date: 2008

Designer: Harley Johnston
Client: Eight Hotels
Nationality: Australia

Wit Matteri&it TIEE
HEA: 20084

Wt MRE XL HTIR
BR \RER

EZ: BAHIE




NREEZRRFLE—MEREEOESIL. ZHESRTHXERR.
EIEMERA. Wik, P&EE EURRTIT SR

Eight Hotels is an Australian - based hotel chain with a
range of boutique hotels. The project included the design
of stationery, hotel accessories, website, online banners
and advertisements as well as press advertisements.
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Hotel Wiesler
BRI IE

Design Agency: moodley brand identity

Date: 2011

Designer: Florian Weitzer, Mike Fuisz, Josef Heigl
Client: Hotel Wiesler

Nationality: Austria

The famous Austrian hotel Wiesler - that chose to abandon
its 5 stars in 2010 (from 5 stars to independence) - has
reinterpreted fine memories of past years in a modern way:
The new branding of the location built in the centre of Graz
in the early 1900s combines tradition with contemporary
luxury and Art Nouveau with soul. In room 209, for
example, hotel guests will discover a real guitarre, an old
record player with vinyls, an old typewriter, a treasure
chest, a yoga mat, literature from some novel thinkers.....

RIHLG: B R RARIRANRIT TIEE

HEA: 20114
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BellaRivai& &

Design Agency: Lissoni Associati
Date: 2010

Designer: Beki Bessi Karavil
Client: Hotel BellaRiva
Nationality: Italy

iR RIRIT TIEE
HEA:20105%

&I LB A X L AR
% F: BellaRivai& &

EXR: EXT

The designers developed the corporate identity by reworking the designs
of William Morris for the renovation of the Art Nouveau Hotel BellaRiva in
Gardone on Lake Garda.

In addition to the traditional stationery, they also recreated the interior

decoration in the lobby and rooms that are characterised by large
headboards covered in fabrics printed with elaborations of the iconographic
elements of the work of Gustav Klimt.

A FAEBKAFIIR S R IN/REH ERIBellaRivaHh 2 /X i 5 72 B ik [X 5 2 # 49 20 T A% H IR
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THE ATER cuum

HE WATER CLU8

THE WATER CLUB El

A SIGNATURE HOTEL BY BORGATA

The Water Club Hotel

K EEREBEE

Design Agency: SK+G RIHHLA:SK + GIgIT TIE=E

Date: 2008 B #3:20084F

Designer: Marshall Aune, Vanessa Adao, BT D BRI B &, FLIRTH XL 5,
Monica Maccaux, Nick West HiRFXEE RRENX BT
Design Director: Jeremy Bristol BRIt R AN R EHTER
Client: The Water Club Hotel &Pk ERRERERE

Nationality: USA EX: £E

It is the identity Development for the Water Club Hotel at the Borgata Resort, Atlantic City.

%I B 2T A SR ERE NI RIS E R Ak ERREDEEMIITRIRRI AL TR,
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Alif &
‘ Design Agency: Toomuch Design Lda

Designer: Jodo Marques

/ﬁ Date: 2010
/4/14/;4, i

It is a project of
rebrandig of Alif
Hotels Group,
a growing hotel
group of 3 and 4
stars category’s in
the cosmopolitan
Lisbon city
centre.The
creative proposal
has a luxury and
elegant feel to
it. Creating a
clean and easy
recognisable
brand with the
choice of basic
black and white
pallets to enforce
the simplicity and
cleanness of the
brand itself.

Client: Alif Group
Nationality: Portugal
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NOBIS:

Design Agency: The Brand Union Stockholm RTT LG BB SR AR EX R
HOTEL STOCKHOLM Date: 2010 HH#3:20104F

Designer: Oskar Liibeck WTIH: R X S N5

Client: Nobis Hotel Stockholm EP: HiEE/RENobIsEE

Nationality: Sweden [E] 5% .3 4L

Nobis Hotel Stockholm is the new five - star flagship hotel in the Nobis group. The
concept aimed for was “contemporary luxurious” where old fashioned quality meets the
modern world.

A new graphic black and white pattern was created for each identity carrier. These
patterns hold the hotel’s visual expression together as a discreet but strong language
through the many identity carriers.

Hi 2 EF/REENObisEE ZENobis & M T A3 A 2 RBEE AL, RITHESZU "IREL" HEMH, TiEHAMN
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Feila &.an

T M. Aoy Hameilron
Suite 12, The Grayhar Buibding at Grand Central Station
420 Lexinguon Avenue, NY 10170, USA
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Felix Zawojski

Karlovy Vary Hotel
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Design Agency: Art. Lebedev Studio
Date: 2009

Designer: Artemy Lebedev

Client: Felix Zawojski Hotel
Nationality: Russia

RITHLAG: LebedevERIZITTIEE
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In the early 1900s, a house was
built for Felix Zawojski, a fashion
designer and tailor. A century later,
the building was renovated to become
a small luxurious hotel with 11 rooms.
Surrounded by gold, elaborate stucco
work, ornamental window grating
and grand furniture, Felix Zawojski’s
guests can feel like that they belong
to a royal family. Such a place just
has to have a magnificent identity.
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EEET-ANETEERE

Design Agency: Philippe David
Date: 2005

Designer: Philippe David
Client: New York Palace Hotel
Nationality: USA

B FER E XX DIRIT TEE
H#A:20054F

&I IERIEX A R
BERANEEERE

EZxK:EE




Gilt is one of the restaurants inside the New York Palace
Hotel, which is located in Midtown Manhattan New York.
The lettering in the logo is made up of small dots that
give it a glittery, jewel appearance. This allows for a
classic but modern feeling. The logo is always reproduced
using foil stamping or embossing techniques to give a 3
dimensional quality.

BEETLETEEMAYSRTIRMETBERN. RIRAFHXFHENEY
M, GUHEET AR, A, BREEAMARARZER, Z4F
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Design Agency: Hotz & Hotz Corporate Identity
Date: 2007

Designer: Thorsten Traber

Client: Tschuggen Hotel Group, Carlton Hotel
Nationality: Switzerland

The Carlton Hotel St.Moritz has been going through a
phase of renaissance since 2007. Originally built as a
summer residence for the Russian Czar, the impressive
edifice above the lake of St. Moritz has been refurbished
and turned into a five-star hotel. The corporate design is
taking up a few of those elements and rearranges them
into a new and elegant image.

The Russian doubleheaded eagle within the logotype
pays homage to the original principal, whereas fragments
of the sumptuous interiors are used as graphic devices
on the stationery. A fine stock of paper, exclusive print
finishings such as gloss varnish and rich, overprinted
colours reflect the luxurious character of the house. The
recessed parts of the overprinted black areas give way to
the pictures underneath and signify the claim of utmost
privacy for each guest.

Rt #H44: Hotz & Hotzb Ml i SR THEE
HEA:2007 5%

WTHIAAE R AT X 45 R 1
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Hotel Eden Roc, Ascona
PIEFRARE « AR

Design Agency: Hotz & Hotz Corporate Identity
Date: 2010

Designer: Thorsten Traber

Client: Tschuggen Hotel Group, Hotel Eden Roc
Nationality: Switzerland

i&it##: Hotz & HotzfE M X &igit TIE=E
HE: 2010

T PR XL

EF: TschuggeniBIE&ER, FENXERERE
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The Hotel Eden Roc has been voted the best holiday hotel
in Switzerland seven times in the past ten years. Together
with other five-star establishments - the Tschuggen
Grand Hotel in Arosa and the Carlton Hotel St. Moritz -
the luxury hotel in Ascona is part of the Tschuggen Hotel
Group. The Eden Roc’s market image was revised just in
time for the reopening. The new corporate design is based
on a design concept whose main features were developed
three years ago for the Carlton Hotel St. Moritz, and
which is now being applied, with individual adjustments,
to all the establishments in the Tschuggen Hotel Group.
The special characteristics of the Eden Roc’s identity are
apparent in the maritime colour palette and individual
design elements. The high-quality images, combined with
the careful styling and special finish, position the hotel in
the highest category.

EFENTER, FEXEREEESELABEARLIRENERESE. %
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Hotel Le Vieux Manoir
Le Vieux Manoiri#i [

Design Agency: Hotz & Hotz Corporate Identity
Date: 2009

Designer: Thorsten Traber

Client: Hotel Le Vieux Manoir

Nationality: Switzerland

As long as 100 years ago, the picturesque scenery around
Lake Murten in Switzerland captivated General Mallet, a
Frenchman. He had a country estate built for his family in
beautiful grounds by the lake — which is now the Hotel Le
Vieux Manoir. Inspired by the easy-going lifestyle of the
time - and by the hospitality during the summer months
when the French bourgeoisie were regular guests - Hotz
& Hotz has developed a new corporate identity expressing
the special history of this summer residence and giving it
a contemporary interpretation.

The basis of the visual identity is the use of coloured
tartans and the dark brown taken from the Tudor
architecture. By using a design combining plain and
patterned areas in various natural shades - interspersed
with black and white photographs capturing moments
from those carefree days - the new identity conveys
French elegance, British understatement and modern
savoir-vivre, with great attention to detail.

—HEFUA, BANKIERBEHERRRTHTRAZEND SR
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malraq

The Mafraqg Hotel
= Rl

Design Agency: Studio h
Date: 2010

Designer: Rob Hall
Client: The Mafraq Hotel
Nationality: UAE

RITHAE . HigitTEE
HEA: 20104

‘it BHNER
R DHARBEE
ER: B

A rebranded 250 - room Mafraq Hotel in Abu Dhabi uses a contemporary petal motif and
a unique typestyle that still evokes its Arabic character.
The new branding is currently being applied to all print collateral and signages.

ZIEREHLFEMABILILAE 2508 F 5 D R EETMIR T RMERRITAR, BidiER— AR
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CONNAUGHT

BRIRIEE

Design Agency: The Partners Ltd. &It SERERRAR

Date: 2007 BHEA: 20074

Designer: The Partners Ltd. 'IE: SERERRAR

Client: The Connaught/Maybourne Hotel Group ER: BERiBEIE/ Maybourneifi[5 & Hl

Nationality: UK ExR: EE

The design si to rebrand to support multi-million - pound ZIEHRAEE WIS A ERBGEEMRANRMEEERITAE.

renovation of a historical London hotel.
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Design Agency: Pentagram Design Ltd.
Date: 2007

Designer: Rachel Smith, Jesse Earle
Client: Armani

Nationality: UAE

Georgio Armani’s collection of hotels, resorts and
residences are an opportunity for the fashion icon to
create a complete lifestyle based on his design philosophy
and values. Pentagram has been responsible for the
naming, identity, visual brand positioning and marketing
collateral for the global enterprise. The brand elements
express a philosophy that is relaxed, elegant and
confident, with a refined Armani logo, symbols for each
location, a restrained and sophisticated colour palette and
sensuous materials.

A book to sell properties off plan for Dubai epitomises
this: the slipcover and binding are dressed in fine taupe
clot, discreetly embossed with a desert orchid symbol;
the inside is elegantly minimal, illustrated with sumptuous
photography. Milan, London, New York, Paris, Marakesh
and Shanghai are some of the locations to follow.
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Design Agency: Pentagram Design Ltd.
Date: 2005

Designer: Jane Pluer, George Wainwright
Client: Bulgari

Nationality: Italy

BRIt EAERITARAT
H#A:20054
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It is a project of identity for the Bulgari Hotel, Milan, the
first of a series of "city" hotels to be opened by the Bulgari

Hotels and Resorts Group.
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Design Agency: Pentagram Design Ltd.
Date: 2006

Designer: Rachel Smith

Client: Dorchester Collection
Nationality: Italy

The development of this new name and visual identity
was prompted by a plan to grow the number of hotels
owned or managed by the Dorchester Group, thus making
it a more consumer-facing organisation. Unlike competitor
hotel groups, the organisation comprises a portfolio of
truly individual properties, setting it apart and providing
the basis of the brief.

BRI R AERITARAT
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Dorchester ¢ ollertion
" style of individuslity

Dorchester Collection
The style of individuality

Dorcheater Collection
The style of individuality
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It is the identity and collateral for One&Only, and
the brand created for Kerzner International's rapidly
expands portfolio of 5-star, luxury properties. One&Only
is distinguished by a simple philosophy: the promise of
distinctive resorts and an outstanding experience at the
world's finest locations.

%I B 2% A0ne & OnlyBETMIRITHIIRA M B RIZITHE, EEIN
HNEREAEN L RO EREEBERMBRIEEE. One & OnlyiEE &
TTESUEA. BRI, XEERESKREMERMBIKAZEZ—.

One & Onlyi&J&E

Design Agency: Pentagram Design Ltd. it EARRITERAR
Date: 2010 H#3:20105F

Designer: John Rushworth BITIHAS X &K
Client: One & Only & F: One & Onlyi&JE
Nationality: Maldives ER:GB/RKE
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Design Agency: Pentagram Design Ltd.

Date: 2009

Designer: John Rushworth
Client: Romeo Group
Nationality: UK

BRIt RAERITARAE
H#1:20094

wit: A etixE
B SEHREHR

ER: KE

A Pentagram team led by John Rushworth has designed the identity of The Romeo Hotel in Naples, the first
of a luxury chain of hotels being developed by a Neapolitan family - owned company. The hotel is located
on the waterfront in the Bay of Naples, a raw, vibrant landscape. With its striking glass fagade by Japanese
architect Kenzo Tange and uncompromising modern interiors filled with contemporary art and antique
artifacts, the hotel has established itself as a haven in this chaotic but wonderful city.

The mark is a graphic expression of the architecture: geometric, minimal and light with linear, open type.
The house colour palette has a delicacy and freshness stemming from Neapolitan pastel shades. In the
brochure, this light touch contrasts with commissioned photography of Naples that captures the city’s
classical architecture and unique landscape as well as the exciting rawness of its street life.

HABNEHTIHASHERZRITERABDALETRTHEN S BERBEMZITHIRANG AR, ZEERBTHHRER=LARFLN
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FIRPELE

Design Agency: Pentagram Design Ltd. I ERRIEITAERAR
Date: 2010 HE3:20104

Designer: John Rushworth &I N e X
Client: Fairmont Hotels BPRREFER
Nationality: UK EXR: EZE

In 2007 John Rushworth was asked to develop the positioning, personality and visual
identity for the re-vitalisation of the Savoy. Like the architects Pentagram's starting
point was to redefine in the spirit of the original, this was felt to be the only credible way
to communicate a "new" Savoy not a pastiche of either deco, Edwardian or the existing
mark. It was important that the new identity was informed but not stifled by history.
Core elements of the identity are the logotype and colours. Both are an interpretation of
the hotel's most distinctive visual feature, the canopy, with its 40 - feet neon lettering -
the latter providing the green, which is used in a prominent yet restrained way. As far as
the logo itself is concerned the removal of the emphasis from the "v" takes the identity
from a stationery logo-mark to a dynamic word reinforcing the idea of "savoy" or "to
savoy" as a way of life and differentiating attitude.
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The work for Swire Hotels, east included a fresh & breezy
identity. The first of this new brand of business hotel is a
part of Swire’s Island East business hub. The designers
were also involved in the design of several features
throughout the hotel, such as the Tree inspired feature
wall seen in the reception lobby.

ZW B RAKXEEBAFRFEEGTRR AR, TR, BERAE
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Design Agency: Marc & Chantal Design

Date: 2010

Design Director: Marc Cansier

Designer: Gah-Yee Tsui, Julie de Cartier, Mankit Kwong
Client: Swire Hotels

Nationality: Hong Kong, China
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The Opposite House
Wa

Design Agency: Marc & Chantal Design
Date: 2008

Design Director: Marc Cansier
Designer: Amy Chan, Sukie Tsang
Client: Swire Hotels

Nationality: China

The designers devised the “kissing Ps” logomark with
the intent of providing the hotel with a distinctive and
elegant, as well as instantly recognisable monogram.
They introduced a bold green as the primary logo colour
and paired it with dark warm grey lettering. Inspired
in the task by the work of the hotel’s architect, world-
renowned Kengo Kuma, they adopted an overall approach
very much in line with the luxurious, yet strikingly simple
and natural style of the space.
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Union Hotel
3 b

Design Agency: Pretty Pollution
Date: 2010

Designer: Jill McMahon

Client: Gallagher Hotel Management
Nationality: Australia

The Union Hotel in North Sydney needed a new brand
identity to coincide with the launch of it's newly renovated
hotel. The hotel had a 4.5 million dollars makeover, which
incorporated a traditional European Bar with a Parisian
Style. The interior was finished with Rococo and Art Deco
inspired prints, ornaments and furniture.

The new logo and custom font is based on the Paris Metro
sign. The sign was simplified and given an artistic and art
deco feel with gold and silver colouring. The plum purple
was used as the main colour to match the walls in the
hotel. Handcrafted signage was created and hung for way
finding around the hotel.

it #H144: Pretty Pollutioni&it T{E=
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Design Agency: Pretty Pollution
Date: 2010

Designer: Jill McMahon

Client: Gallagher Hotel Management
Nationality: Australia

% iH1#3: Pretty Pollutioni&it TIE=
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Le Bistro is The Union Hotel's chic Parisian Bistro.
Located downstairs, Le Bistro offers affordable, superb
traditional French cuisine in a warm, stylish and relaxed
atmosphere.

As well as designing The Union Hotel's identity, Pretty
Pollution also created the look and feel for Le Bistro. The
Logo was based on the custom font created for The Union
Hotel and adorned with a rococo inspired border.
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UPSTAIRS AT THE UNION HOTEL
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Design Agency: Pretty Pollution
Date: 2010

Designer: Jill McMahon

Client: Gallagher Hotel Management
Nationality: Australia

& #H144: Pretty Pollutioni&it TIEE
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Uncorked, now located upstairs at The Union Hotel,
has a comfortable modern fit-out offering diners an
experience that brings warmth, character and charm in
an understated yet sophisticated style. Incorporating an
exceptional culinary approach with seasonal ingredients
Uncorked is a Modern Australian restaurant with French
influences.

As well as designing The Union Hotel's new identity,
Pretty Pollution also created the look and feel for
Uncorked Restaurant. The Logo was created using a
brush and ink and combining it with a modern font. This
gave the logo the French feel while still creating a clean
and crisp look. Black and Red were the predominant
colours used to match the interior of the restaurant.




Lagan Valley Hotel & Spa
HHABEE S kTR

Design Agency: Rotate Design / BDP
Date: 2008

Designer: Stephen McKeown

Client: Mooney Property

Nationality: Northern Irish, UK

®%iT#144: Rotateikit T{EZE/ BDPigit TIEE
H#A:20084F
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LAGAN VALLEY HOTEL & SPA

BEDROOM LAYOUT
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The Lagan Valley Hotel and Spa located at the heart of
Lisburns City’s Lagan Valley in Northern Ireland. It will
become the first ever five - star hotel in the Lisburn
area. The purpose of the 20 - page brochure was to help
illustrate the developers vision, enhancing the local area
and integrating this five - star development with the
beautiful, natural, Lagan Valley environment. Simple,
clean, sophisticated, design.
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THE SARA| AT TORIA THE SARAI AT

BT HEEHEE

Design Agency: Mickey Bardava

Date: 2008

Designer: Mickey Bardava

Client: Raghunandan S Chundawat, Joanna Van Gruisen
Nationality: India

TORIA

THE SADal a1 Tomia




LA EFDBEME AR E TR XA HRERE R — > EmMAIR
AR E RS, ZIRRBEREYHR FiiEiR, HEMTERAMA
T EMT AR, HIZEERGNRITES EEYRIZIEEBRME
WRABZEURBANGEES. BERNTHRRAERRMEBIAMNEERT
HIEER.

The Sarai at Toria is a beautiful eco-friendly riverside
resort situated near Khajuraho, Madhya Pradesh, India.
The retreat is surrounded by natural resources and is
constructed using locally available materials. Its branding
imbibes the essential beauty of the resorts surroundings
and its historical aesthetics. It talks of travel towards an
idyllic, tranquil getaway far from the maddening crowd.

SARAI AT TORIA
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Hotel Residence Poggio Aragosta
WAL - BARHTS R

HOTEL

R F qll) 11\[(-‘]: The inspiration for this work came on spending a few days of vacation in this pleasant

5 oo place. The designer’s desire was to create a combination of colours and shapes that
p e . /,: simultaneously transmit the simplicity and elegance of a hotel nestled in the hills of
/ the island of Ischia, surrounded by nature and silence. He started from the colour
"lobster" suggested by the name of the facility, and combined this colour with a natural
colour contrast, and some suggestive photos. Rather than describe the environment,
the designer wanted to, with the overall system, to communicate the feelings of
peace, lightness and thoughtlessness - see the character of the logo - without adding
anything more than necessary. The images, rich of colours of the place, agreed with the
photographer, framed in simple grids telling of emotions.

Isola d’Ischia

Design Agency: mfaw - marco fiore art work
Date: 2006

Designer: Marco Fiore

Client: Hotel Residence Poggio Aragosta
Nationality: Italy

il Poggio ospitalita dove benessere tariffe/info sensazioni

copynight © 2006 Poggio Aragosta. All rights reserved - credits: mif Art work
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Sunset Beach Resort
AR EEE

Design Agency: zoe3 R zoe3i T TIEE
Date: 2010 HH#3:20104
witmREE

P CLPIR A&

Designer: Andrew Austin
Client: CLP investments

Nationality: Italy Ex: BEXF

Sometimes property branding can be quite corporate and rigid, lacking feeling and with
that in mind, the designer wanted the Sunset Beach identity and brand image to have a
chic look and feel to it that would capture the spirit and culture of Brazil in a simplistic
way. He also wanted to incorporate a sense of ancient tribal symbolism into the ident
to give it its own individuality. Dark colours like black, burnt orange and burgundy were
chosen to best bring home the message of something unique, rare and awe-like. The
chosen photography, the designer felt, really reflected the nocturnal qualities of Brazil
, Which therefore sold the original idea for the SSB brand ethos. This idea and vision
was incorporated into the brochure, stationery and the website, which is currently being
developed.
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Womens Weekend
L FAKERE

Design Agency: Anti Oslo
Date: 2010

Designer: Alexey Novoselov
Client: SPA & Resort Norefjell
Nationality: Norway

WOMENS WEEKEND

Small profile the designer has made for Womens Weekend at Quality SPA & Resort s » ; £ i > 2B
Norefjelll in Norway, while he was working at design agency named Anti. Anti Oslo had AP A ; e .

to create a kind of a high-end fashion look to this profile. The target group is women, = i F gt T L ad ¥ / > s,"
who's interested in fashion. The client's wish was to make a symbol out of the two first S s i ¢ AP 4 9'. s p
letters in the Womens Weekend's name. _ o Frot g Fa o -

@A FAnti Osloig it TEZANRIHIT A LB EMRAERS S RATTORE RN PN L FARBEERBEO I~ o & P A S g -
BURITHE, Anti Osloigit TEE SEHZERITE— S, HENNERR, WEENEENRYRIAETR VT Y SIS Sl P By AV L
kT, BAFEERLEENANEFHTE— D EORIENFE, e B S A0 G VR ST B Y Ay
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DETACH AND KEEP STUB IN SAFE PLACE

PLEASE READ WARNING ON BACK BEFORE ATTACHING TICKET
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CANYONS

Talisker Corp
S SR

Design Agency: CO-OP
Date: 2010

Designer: Juan Delcan
Client: Canyons Resort
Nationality: USA

Canyons Resort is the third largest Mountain Resort in
the United States. Canyons hired CO-OP to reenvision/
reimagine the brand via a new strategy, identity,
awareness campaign and digital platform. This is
expressed in the Canyons logo in a simple, organic, and
authentic way. The raw, natural quality of the stroke
expresses authenticity and the connection of the brand to
nature and the mountains. The expressive abstract design
of the mark represents a spirit of grace in its gentle, fluid
curves. Its continuous interlocking outline expresses
harmony.
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Design Agency: CO-OP ®iHH#9: CO-OPig It TIE=
Date: 2010 H#3:20105F
Designer: Riomar Welch IR B RIL R REF
Client: Loews Hotels & Resorts & PR B IS & R
W Nationality: USA ExR:EE
HOTELS « RESORTS
Loews Hotels & Resorts consist of 18 properties across
North America. Loews hired CO-OP to develop a naming &
brand identity architecture to give corporate consistency
and allow for individual property distinction. The Loews
brand style combines 4-diamond plus service with a
supremely comfortable experience to fuel the individual
spirit. The logo mark played a key role as the visual VA s
catalyst for the brand. Its form is derived from a natural
symmetry between the L and H. Its interlocking embrace Oei ‘,\o'::'\
expresses the idea of comfort while its minimalism \' tc,‘,\“i'ﬁo‘
REULE

conveys a fresh modern sensibility. The typography is
a custom designed classic face complimenting the logo
mark and integrated across all 18 Loews properties.
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Heartwood Landing
PAHHELE - 2

Design Agency: Justin Achelpohl R L: EEUTXEA RS RIGITTIEE
Date: 2008 HH#A:20084%

Designer: Justin Achelpohl T BER T M RE /R

Client: Fictional Wilderness Resort PR B E R

Nationality: USA ER: £E

214



Heartwood Landing is a fictional wilderness resort that is
located just off the water of the Puget Sound in beautiful
Seattle, Washington. Heartwood Landing is a home away
from home where families of all sizes can escape their
busy schedules to renew their hearts, mind, bodies, and
souls.

M EENZSEER - EMN Y BFERAEN, 5% T X EELEFNE
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Design Agency: The Partners Ltd. It is a project of naming and brand identity for an exclusive villas resort, Maradiva - a
Date: 2009 jewel in the Indian Ocean.

Designer: The Partners Ltd.

Client: Mauriplage Investments

Nationality: Mauritius
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Dear quest

Tired af spending your well deserved varatinn time at nodsy and
owercromded tourist fraps then retuming tn a generic hotel at
night? This year peperience a varation that will he unlike any
you've taken hefore. | ocated und h the srenir wildemess of
South Nakata, The Nepths Hotel & Resort will provide a varation
enerience that you and ynar entire family will remember forevar.

Quartz Cave bacame an obsession of my fathar's after he
discoverad it in 1957 After fully exploring the tunnsls and walk
ways, he decided that the cave was far too beautiful and
awe-inspiring to be left alone underground. S0 in 1963 he began a
tour company that became immediately successful.

My father’s main objective was always to share this piece of natural
beauty with the world. So after his passing [ decided to continue
his lagacy by taking it to the next level. Once a popular day trip
destination, Quartz Cave ic now the centerpiece of The Depths Hotel
& Resort, The Depths ic a completely unique experience because it
is an underground hotel that was excavated next to an actual cave.
Guests can enjoy tours of the natural cavemns, underground pond
boat and flume rides, five star dining, above ground hiking trails
and other family friendly activities.

For your noxt vacation, let The Depths show you a dazzling new
world right under your fect!

Sincerely.

Patrick Pavati

The Dapths Hotal £ Resort | 630 435 5€48 | www.thadepths.com ' '

REEIE S ER

Design Agency: Chelsea Crist
Date: 2009

Designer: Chelsea Crist

Client: The Depths Hotel & Resort
Nationality: USA

"The Depths" Hotel and Resort Corporate Identity System was a product of the designer’
s corporate identity class at Kutztown University. The assignment was to create a
fictional hotel of any kind then design its business cards, letterhead, sell sheets,
standard sheets, hypothetical views of the interior and products. The designer decided
that the hotel would be built underground, connected to a natural cavern that guests
could visit.
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Acayu =S E R

Design Agency: Spirituc
Date: 2007

Designer: Goncalo Duraes
Client: Acayu Eco Resort

Acayu Eco Resort ===

POUSADA ECOLOGICA DE PIPA , BRASIL It is a project of identity for an Ecological Resort in Brazil.

The name of the resort, Acayu means cashew tree in Tupi
and was the main reference for the logo. The designer
used a simplified form of a cashew with some rotations
and colour multiply effects, got a really nice result.
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Exmo, Sr. Presidente

£ a Naturozs o gr da Pipn,

poutas ¢ turtis. Pipad o
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itais. © Santudrio Ecoldgicn de Pipa tem como obietve culdar de uma pequend pano
o [S—
N ¢4 biocharsicace.

Fipa ndo & somente praie! No municipio de Tibeu do Sul € regido vizinha, ki muilos
atrativos neturais, histéncos e culiuras, ndo multo dvugados, porém bastants

- 2 das rai e 6 ok rstica. Esse site
o & aps A -0 para agandar UM veilta com o S8U grupo,
iass0ciar-se a0 Cube de amigos do Santudrio, solicitar o boletim virtual ou ainda enviar-
08 © 58y Comentinc. AD cadasirer ¢ Seu cokgio na pagina Amigo das Arvores vook

da e quese

preccupam com o futuro do mekc amblents.
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Acayu Eco Resort

Acay u Eco Resort
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KRYSTAL

Avc Sanes Fe N 181 Pivo 21 Col. Saaa Fe, Crus Manen. Moo, TUF 09540

wRTSTAL
Tl (335 5014360+ Fax (00/ 23 12345678 ol e

KATETAL

Krystal Hotels and Resorts
5 AT TEIE QR B

Design Agency: Communikas

Date: 2010

Designer: Arlyn Hernandez, Leo Diaz
Client: Krystal Hotels

Nationality: Mexico

It is a project of branding for Krystal Hotels and Resorts,
which are located throughout Mexico in Ixtapa, Cancun,
Puerto Vallarta and Juarez, and includede logo creation,
brand guideline, corporate ID and signage. Logo mark
references the geometric nature of both the natural
element of crystal and forms found in traditional Mexican
textile patterns.
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KRYSTAL
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Mauricio Cravioto Rico / Director de Marketing & Revenue

Av. Santa Fe N, 481, Piso 21. Col. Sama Fe, Cruz Manca., México, D.E 05349
Tel (52) 55 5261-4561 Dirceto (32) 53 52610800« Fax (00 55 1234-3678
Celular (00)55 1234-3678  + meravioto@krystal-hotels.com
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Eau de Relax
ERIKREE

Design Agency: ARTENTIKO
Date: 2010

Designer: Marcin Kaczmarek
Client: Krystal Hotels
Nationality: France

&1 H44: ArtentikoiZ it TIE=E
HE#A:20105F

witimEREX %R
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ER: ;kE
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For the French investor Artentiko, the designer made branding of the network of thermal
SPA resorts. The first and greatest challenge was to design the brand name, referring to
the French language yet maintaining a universal, international sound. The name Eau de
Relax, which the designer came up with following the received brief, includes the water
element "EAU" (referring to water treatments), as well as the elements of relaxation and
comfort "RELAX", corresponding to the treatments offered.

Then the designer developed the brand logo, visual identification (business cards, folders,
letterheads, envelopes, CDs, cosmetics) and Corporate Identity Guide Book (CI).

Artentikoi&it TEZEANBRKTREAEVHFRARNBEMRITHRR AR, BT HRRAN—THREER
M EMRERE, 2 EMERTAEMEREMES,. Fau de Relax 8 FHHEREIZRFMTNLATE, BIKTE
“Eau”  (HRKIT) . KRSHFETE "Relax’ , BIASEERENRSSE SHEEE.
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Harbor View Hotel & Resort
RS S R

Design Agency: Square Peg Design

Date: 2010

Designer: Sabrina Obeso, Corinne Char, Patti Glover, Katie Miller
Client: Scout Real Estate Capital

Nationality: USA

Retained to create a fresh new look while honouring the beloved resort’s rich history,
Square Peg Design looked to the colour palette of the sea and the textures of nautical
life. The property’s logo and identity design is clean, relaxing and subltly sophisticated,
perfectly at home in stately Martha’s Vineyard.
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HE:20105

WITIHERFMNEN R, MANER, WEXEER NEXKS
ERETFERMSRAER

ER: £E

Square Pegiftit TIEEZ iR IEE S EBRITHNERARZGTRXRENNILE, ELMDZBEERHLNRR,
I540iE F ARG B R IGEEFHMEL RRTIRANT TS, BR. SBAER, S5RENDTEHEERE

.

v31 Nowm Warse Sreeer PO Box 7 Encanroes, MA s1539

226



227



RiverCamps “v ! R‘AM "G

TR ERE

Design Agency: Square Peg Design o

Date: 2006

Designer: Scott Cuyler, Corinne Char
Client: St. Joe

Nationality: USA

RIVERCAMp -

“Crooked Creck,

RIVERCAMp

Chooked Crook,

b bes bsnd bomman
1400 Oven Park Drive  Tallabassan, Flossda 32308
‘wew. rivertamps com

B0 e e e 1400 Dven Park Drive  Tullakassas, Florids 12308 (P) 1-866.FL-AIVER (157.4837) (F 18505214211 wwwrivaresmps.com

RIVERCAMpg.

Crooked Creck,
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Square Peg Design was commissioned to develop the
overall brand identity and comprehensive marketing
collateral programme for this residential resort located
in a Florida environmental preserve. The savannas, wet
lands and forests coupled with rustic, earthy architecture
inspired design, colour and texture for the property’s
identity and its extensive application.
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OF MYKONOS RESIDENCE

It is the identity design for spirit of Mykonos Residences
on the island of Mykonos, Greece, including logotype, and
corporate identity.

&I mozaiki®it TIE=E
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Agios Ioannis | P.O. BOX 116
Mykonos 84600
Greece

T: +30 22890 24847
F: +30 22890 28751

info@spiritofmykonos.com

www.spirttofmykonos.com

Spirit of Mykonos Residences

REEHBEREEEE
ZHMEREAKEENBEFEREERITAIRIAR, ZBEELETHE Design Agency: mozaik
KEigfiBzk, %0 B $RIRAUR & RERT. Date: 2008

Designer: Melina Touros
Client: Spirit of Mykonos Residence
Nationality: Greek
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Design Agency: Ogilvy & Mather Portugal
Date: 2009

Designer: Susana Antdo

Client: EBD ( Spirit - Thermal Spa Resort )
Nationality: Portugal

B8 % FOgilvy & MatheriZit TIEE
H #3:20094F

W IRRX 2= 4
B P EiF—BR KT ERM

EXR: #EF

Spirit is a rebrand of 2 thermal complexes, with different hotel units. The new identity
create a younger and more sophisticated thermal idea. The typography plays an important
role to organise the full - brand spectrum. So the designers choose an elegant style, with
modern influences, to boost the timeless classic elegance and transform the “thermal
prejudices” into something aspirational. The small “water drop” takes the designers to the
origin of the “resorts”:water.
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THE SHORE CLUB

BOUTH BEACH

401 Coling Avenue MIomi Booch. Flonoa 33138
Telophono. 305 495 3100 Fax 308 695 3299
Resorvolions. 800 697 1791 www. shoreciub.com

EEIRRED

Design Agency: Camilo Rojas
Date: 2008
Designer: Camilo Rojas

/ Client: Shore Club Miami
Nationality: Colombia

IR R BN S BENR T TEE
H#3:20085F
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Shore Club is a spectacular oceanside resort that is
located in Miami Beach. This ID was created inspired by
the rich intense Matissee colours of the Jardin Majorelle in
Marrakech, with great photo details of the Art Deco lobby,
alcoves and succession of different indoor/outdoor “rooms”
that flow seamlessly throughout the hotel.

BRARBEMFENZ G EH— MMM ERERM. ZIRE
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C Beach Club
Crb MR R ED

Design Agency: INEDI. hospitality. differently.

Date: 2011

Creative Director : Fabrice Tennant

Designer : Mathiew de Speville, Feizal Ghanty,
Jean Paul Williams

Client: Heritage Resorts

Nationality: Mauritian

T4 INEDI. hospitality. differently.i&it T{E=E

HH#A:20114
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With its trendy atmosphere and contemporary décor,
the C Beach Club brings together tropical accents and
Mediterranean flavours for genuine moments of cool chic
relaxation, right on the beachfront. Contemporary and
original, a new addition to the Estate’s amenities, the
whole Beach Club concept revolves around the letter C
and a colour. Playing with the letter, the shapes and the
style in working through the names for the public areas
of the site, Cyan & Coast restaurants, Chill Bar and Cool
Teens Club having fun with the concept, the general
theme and the type of product.

VAR (2 B 2= (8] 55 BB 5 BLAK B 3 15 LA B AR B G itk 1B SR AR TG ) Mt 4 5 U1
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DIVA Maldives
DRREREERE

Design Agency: INEDI. hospitality.
differently.

Date: 2008
Creative Director : Fabrice Tennant
Designer : Mathiew de Speuville,

Feizal Ghanty, Jean Paul Williams
Client: Naiade Resorts
Nationality: Republic of Mauritius

“
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A slice of paradise in the Maldives, DIVA envelopes
guests in a warm embrace from the moment of arrival.
Naiade, a Mauritian hotel group, is opening a 5-star hotel
in the Maldives. The designers establishing a strategy
for the brand (identity and communication): giving the
project identity (brand + brand world), translating that
creatively, running that throughout the establishment,
and devising communication strategies: working on how
communication should be axed and what images should
be used.

EAGRRRM—NMABRE, KEIEEGESEZ AL E %4 1]
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LES PAVILLONS
B

Design Agency: INEDI. hospitality. differently.
Date: 2009

Creative Director : Fabrice Tennant

Designer : Mathiew de Speville, Feizal Ghanty,
Jean Paul Williams

Client: Naiade Resorts

Nationality: Republic of Mauritius
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Gardens filled with sweet perfumes - fabulous yet subtle luxury - romantic pavilion
hide-aways amid lush vegetation- décor that features French - period influences
and contemporary pure, clean lines - all provide a feeling of intimacy in the midst of
elegance and sophistication.

The elegance of the logo, the colours featured (taupe and grey with hints of green) and
a whole universe of tropical flowers, delicately transposed to permeate every aspect of
the hotel and hotel life.

EELGFENER, MUTCEUERNEEZE, AHRESBHRSUREREANRMER, BREERNKE
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restaurant

Sakoa Boutique Hotel
Sakoa#® f il

Design Agency: INEDI. hospitality. differently.
Date: 2010

Creative Director : Fabrice Tennant

Designer : Mathiew de Speville, Feizal Ghanty,
Jean Paul Williams

Client: Trimetys

Nationality: Republic of Mauritius

%11 #1#3: INEDLhospitality.differently.i&it T{E=E

HH#3:20104F
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Moving more up-market, the establishment is now a
boutique hotel. Manage the transition and support it so
far as identity and communication are concerned.

A strong logo, with a lot going for it, is giving full vein to
the hotel’s concept with Mauritius’ cultural influences.

N4 HSakoats iEE B R TIHA BIR, BEit, EFZ-HHAIR5IH
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SEVEN @ .\COLOURS

L& IKTTEIE

Design Agency: INEDI. hospitality. differently.
Date: 2010

Creative Director : Fabrice Tennant

Designer : Mathiew de Speville, Feizal Ghanty,
Jean Paul Williams

Client: Veranda Resorts

Nationality: Republic of Mauritius

Seven Colours’ philosophy is based on the idea that everyone should
achieve their own definitions of well-being in relation to their
lifestyles, characters and outlooks.

Knowing how to respond to feelings and emotions, understanding
their surroundings, these are the ways to inner equilibrium, leading
to inner calm. Everything was designed from scratch: name,
concept, approach, brand, brand world, product range, photography
and the communication. Seven Colours has been so successful
that the Veranda Group has been able to franchise the brand
internationally.
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Elysium Resort & Spa
Rt R BHRSPA

Design Agency: AM Design Creative Consultants

Date: 2009
Designer: Anna Moody, Nancy Kazi
Client: Elysium resort & spa

RESORT & SPA Nationality: Greece

* * * * * BT AMigT I E R 8]
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With clarity of mind,
relax in luxury!

¥ Www. alysium.gr

JARMONY RESORTS
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Identity and overall design concept for a new deluxe 5 - star hotel & spa in
Rhodes, Greece. The word Elysium in form Greek mythology so the designers
wanted to create an icon that would reflect it's heritage. The hotel is very
luxurious so all signages and printed materials were created to reflect a
customised design.

They used gold to reflect the grandeur of the resort. As part of the Harmony
group, the brochure concept was around music and dance, with each individual
property having it's own style. The concept has been applied to all exhibition
stands, interior graphics, advertisements and menus.

ZHEREALFERES RS LD SRERRRBEEMKST PO MR MEAIRZR TN KIRITE
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Design Agency: moodley brand identity
Date: 2009

Designer: Gerd Schicketanz

Client: Asia Resort Linsberg
Nationality: Austria
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Linsberg Asia - an Austrian resort including hot springs, spa, catering and a four star
superior hotel - is a place of repose and harmony. The brand name and logo combine
the name of the village and the focal point of the positioning: Linsberg Asia was designed
according to oriental priniciples. The Corporate Design has been perfectly aligned to
urban target customers by connecting oriental and European influences in a modern,
cliché-free interpretation.
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The traditional logo in white and turquoise of the biggest
Austrian thermal spa, Loipersdorf - including thermal,
adventure and therapy worlds - hasn’t been touched
during the relaunch of the CI. But three other "colours"
were added to represent the 3 pillars that the philosophy
of Loipersdorf is based upon: "let go", "experience" and
"strengthen”. They also reflect the diverse offering of the
thermal spa and radiate "joie de vivre" in an open and
charming way.

X—NABMERGEEARMMERITIRTHRMF R KXHKTE
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Loipersdorf
BRI S KBS

Design Agency: moodley brand identity

Date: 2011

Designer: Sabine Kernbichler

Client: Thermalquelle Loipersdorf GmbH & Co KG
Nationality: Austria

RIS REE RARIRAIR T TIEE L01FERSDORF
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Design Agency: Mucca Design Corp.
Date: 2008

Designer: Steven Jockisch, Meg Paradise
Client: The Chelsea

Nationality: USA

BRI Muccaiit 2 &

A #7:20084F
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The Chelsea is a new non-gaming resort hotel in the heart
of Atlantic City comprised of two completely renovated and
restored buildings. The goal of the Chelsea’s proprietors
is to return style and luxury to the boardwalk and bring
back the booming resort town of the 1950s and 1960s.
The identity needed to evoke this period while remaining
modern. The logotype is hand - lettered and evocative of
neon signs and marquees often found on building fagades
during this period. This script paired with modern sans
serif typography and bright colour provide just the right
combination of old and new.
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tridosha

Indische Heilkunst » Naturkosmerik

\
>

wSchwerelos Liegen®, hochwertige Naturprodukee
und sanfre Wirme umschlicBen lhren Korper!

L.

Tridosha
Tridoshai& &

Design Agency: nowakteufelknyrim
Date: 2008

Designer: Petra Knyrim, Anna Fahrmeier
Client: Wolfgang Hoever

Nationality: Germany
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H #3:20084F
‘ RIS X B R F 18, 2 I X iE 18R

Der Kieper ist dein Tempel
Halee thn savbser und reie

danm die Seele darin wohuen kann,
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s - Avereda buikandy, Viede s Weiirei

Tridosha, - a branding for a beautiful and healthy wellness
resort in Germany. Ayurveda from India is brought to
Germany, and a kind of Indian aesthetic is part of the
branding.

ZHEREALERERENEYERERNMGITHRBEETR. kA
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Salvea
SalveaskfrHils

Design Agency: nowakteufelknyrim
Date: 2010
Designer: Petra Knyrim & Carla Meurer
Client: Wolfgang Hoever
Nationality: Germany
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rofler Tag der offenen Tiir
Sonmag, 01.06.2008

Auch wonn Sic nuchher kein anderer Mensch sind. Nach einem

Besuch i sieuen sabvea — Lust suf Gesundheit In Krefeld werden '
Sie wich wo Fihken. Denn saives ackcbrivn Gesandbeir als echien

Cienuss. Fiir den Kirper, Und fiir dic Sinne. Damit filr nnsere

Giiste nach emem Bosach immer wieder das Gefiihl sechs

s Schimsie am Tag ... das bin ich!

" Lust auf Gesundheit
. »

a — Lust aul Chommndiiei
Wewipaihamalic 107 109
ATR03 Krefeld
02151 TRIIT-0

www.salvea.de

en Tiir

Sonntag, 01:06.2008

OIS
Auich wenn Sie nachber ke anderer Mensch sind. Nach vinem 1 ]0.‘ - ls‘v“’

Besuch im newen sbves = List aul Gesundheit in Krefeld werden
Sie wich so fihlen. Denn sabves selebriert Gesundheir sl echoes
Genuss. Fiir dess Kaieper, Undl Filr die Sinne. Damit fiie ynsere
Ciisee nuch etmem Besuch immer wieder das Gefuhl sehe

Dus Schinste am Tag ... das bin ich!

alvea — Luse auf Uessmcdieis
Wiestjuthasailc 107 109
A7H03 Krefeld

02151 78LIT-0

www_salvea.de

Ao sabve - Lust auf Gesundhes

;: e e e ey e
salvea
It si a project of branding for Salvea, a healthy & holy spa
B in Germany.
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Design Agency: Sploosh Digital

Date: 2010

Designer: Johan Truter, Ian Kelynack, Trevor Swart
Architect: Greg Wright Architects

Client: Paul O'Donnell

Nationality: South Africa
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The brief was to create an unobtrusive and elegant
mark for this exclusive boutique hotel in Camps Bay,
Cape Town. The objective was to create a versatile and
decorative identity that would complement the hotel's
high-end design.
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BarrosinhaXx # 717 B (B 4

Design Agency: Toomuch Design Lda
Date: 2009

Designer: Jodo Marques

Client: Barrosinha Nature Farm Resort
Nationality: Portugal

% iT#H1439: Toomuchi& it ERA F
H#A:20094%
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[
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It is a project of brand Identity for a Resort on Alentejo, Portugal. This approach was
inspired on the region geography and natural colours, being Barrosinha a five - star Resort

with a strong connection with the environment so it does this clean and elegant identity.
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People chose the area of Penhas Douradas, in order to
heal themselves from illness. And why this specific area?
Because of its altitude and purity. Today, the area of
Penhas Douradas is a place of life, a place that exudes
calm, offering comfort, rest and contemplation. The
/:rm"nm douradas / nhas dowradas /Jt’nf?us dowradas  brand has a concern with the area and aims to develop
GUURMET XPERI JCE and revitalise Manteigas community economically. The
- ; new visual identity reflects this whole concept, in a more
contemporary way, with references about sustainability
and its cultural heritage. It has an innovative image,
with elegant lines, charming, engaging, natural with
changeable character and poetic.
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Penhas Douradas;fi &

Design Agency: iade.sign &HHLA8: iade.signiZit TIE=E

Date: 2009 H #1:20094F

Designer: Frederico Cardoso EiHmHEEEMNFEER

Client: Saberes e Fazeres da Vila, Ida & F: Saberes e Fazeres da Vila, [dat &

Nationality: Portugal Ex:@FHF
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Design Agency: Pentagram Design Ltd.
Date: 2010

Designer: John Rushworth

Client: One & Only

Nationality: Maldives

It is a project of brand identity for a luxury resort on a remote atoll in the Maldives.
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Sayde Eco Resort

Sayde &S ERER

Date: 2009

Designer: Janice Fong
Client: Student work

H#3:20094F
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Manager

Reene Summit

r.summit@sayde con

IF

ECO RESORT

Qaydé __

800 E. Clifton Heigh
Bristol, DR 98104

tel 206 B34 9056
fax 206 6834 9037

W Sy e -eCoreson o

Keeping the environment in mind, the resort packaging is made out of a recycled
decomposable material that can be planted into the ground. The envelope folds into the
letterhead and the business card is also a packet of seeds that will be given out as a
promotional item as well as a keepsake for travellers staying at Sayde Eco Resort.

ZEBBEEATEHEZ, UAEEMEEAREMRAGRNEZRY. FREFEZRTEREAEHER, M
BRFGHIT MR, BLGHEERITER, XAMEALER, MARIEENEA.
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Alena Pankratova

Alexey V. Mililian Design Studio

AM Design Creative Consultants

Andis Niedre

Anti Oslo

Art. Lebedev Studio

ARTENTIKO

ATIPUS

Attitude Design

Bifid

Brasilia Prima

BridgerConway

BUNKER3022

Camilo Rojas

Carmen Virginia Grisolia

Chelsea Crist

Chetan Syal Design

Coconote Studio

Communikas

Company B

CO-OP

Corporate Image

CRES8, Dubai

Design Apparatus

Design LSM

designpark studio

DIMIS Design



dresing.org

Elevator

Emily Shingleton

Evocreative

Eye-Fi Creative

Fluid

Foreign Policy Design Group

fredesign

Freelance work

Grafprom Studio

Graphasel Design Studio

hild.k

Hotz & Hotz Corporate Identity

iade.sign

Impero

INEDI. hospitality. differently.

Janice Fong

Justin Achelpohl

Katya Belkina

kissmiklos and imprvd

Konklusion.com

Lissoni Associdati

LOA — Design Studio

Lucia Herrador

Marc & Chantal Design

Matter Design

Medina & Grisolia, Visual Communication

mfaw - marco fiore art work



Mickey Bardava Pretty Pollution

Mirko llic Corp Red Design Company
moodley brand identity Rettig Meital

mozaik Rotate Design / BDP
Mucca Design Corp. Salman Yaftabad
nowakteufelknyrim SeventhDesign

Ogilvy & Mather Portugal Shillington College Manchester
p576 Sine Elemental with Avec
Palmetta Plan design&architecture SK+G

Patricia Abouchahine Spirituc

Pentagram Design Lid. Sploosh Digital

Philippe David Square Peg Design
Planeta Design Studio h

PPC Sublimio - Unique Design Formula



Sunshinegun

team scope

Teatime studio

The Brand Union Stockholm

The Partners Ltd.

thisislove studio

Toomuch Design Lda

Trampoline Design Pty. Ltd.
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